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1. CONTENT OF KRKA’S CODE OF
PROMOTION

1.1. Introduction

This Krka’s Code of Promotion (hereinafter:
‘Krka's Code of Promotion’ or ‘the Code’)
defines activities relating to promotional and
non-promotional activities carried out by the
Krka Representative office in Republic of
Azerbaijan (hereinafter: ‘the Company’ or
‘Krka’) in marketing of its products. In their
marketing activities, Krka’s companies should
comply with the national laws and
regulations, and with the current European,
international and national codes on
promotion and marketing of medicinal
products adopted by professional
associations. The provisions of this Code will
be interpreted and implemented in
accordance with all applicable rules. This code
doesn’t apply to the products, promotion of
which is prohibited by the local legislation.

The Code determines requirements regarding
Krka's marketing activities with the focus
particularly on prescription-only medicinal
products and interactions with the healthcare
community (including but not limited to
healthcare professionals, healthcare
organisations, patients, and patient
organisations). The Code’s requirements also
apply to marketing of other products where
appropriate. Krka may also adopt more
specific and detailed internal rules relating to
issues defined in the Code.

By adopting this Code, Krka demonstrates its
commitment to ethical standards in its
marketing activities and its commitment to
the List of Guiding Principles Promoting Good
Governance in the Pharmaceutical Sector, to
integrity, respect, responsiveness,
accountability, collaboration, and
transparency.

The Code applies to and provides guidance for
Krka employees when they promote products,
or give information about products.

The principles set forth in the Code are
mandatory and shall be implemented by all
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1.1 Giris

Bundan sonra “Mahsulun tasviqi tizra KRKA
sirkatinin faaliyyat macallasi” va ya “Macalla”
adlanacaq KRKA sirkatinin bu Macallasi KRKA
Azarbaycan NUmayandalik ofisi (galacakda
“Sirkat” va ya “KRKA") tarafindan preparatlarin
marketingi zamani hayata kegirilan tagvigat
xarakterli olan va olmayan faaliyystini miayyan
edir. KRKA sirkatlori darman preparatlarinin
tanidilmasi va marketing faaliyyatini olka
ganunvericiliyi va qaydalarina, hemginin darman
preparatlarinin tagvigi va marketingi tzra
qlivvada olan Avropa, beynalxalq va olka
ganunlarina miivafiq olarag hayata
kecirmalidirlar. Hazirki Macallanin miiddaalar
biitiin movcud gaydalara uygun olaraq izah edilir
va tathiq olunur. Bu Macalla yerli
ganunvericilikla tagvigi gadagan edilmis
preparatlara samil edilmir.

Macalla KRKA-nin marketing faaliyyatlari,
xUsusila yalniz darman preparatlarinin tayin
olunmasina diggat yetirilmasi va sahiyya
organlari ila garsiligh minasibatlarla (o
climladan, sahiyya mitaxassislari vasahiyya
taskilatlari, pasiyentlar, pasiyent assosiasiyalari
va s.daxil edilmakla, amma mahdudlagmamagla)
bagl talablari miayyen edir. Uygun oldugu
taqdirda, Macallanin talablari digar preparatlarin
marketingi ila bagli da tatbiq edilir. KRKA
hamginin Macallada miayyanlasdirilmis
masalalarla bagh daha konkret va atrafli daxili
gaydalar gabul eda bilar.

hazirki Macallani gabul etmakls, Krka marketing
faaliyyati zamani etik normalara riayat etdyini va
farmasevtika sahasinda mivafig idaraetmayas
kdmak edan Rahbar Prinsiplarin Siyahisi ila bagh
sirkatin butovliyil, hormat, geviklik, cavabdehlik,
amakdaslig va soffafliq ila bagh 6hdaliklara sadiq
galdigini niimayis etdirir.

Macalla darman vasitalarinin tasvigi va ya
preparatlar haggda malumatlarin verilmasi
zamani KRKA sirkati amakdaslari tarafindan
istifada olunur va rahbar tutulur.

Macallada gostarilan gaydalar macburi olub,
mivafig milli ganunvericiliyin talab va




Krka subsidiaries and representative offices,
provided that they do not conflict with the
requirements and regulations of the
appropriate national law

1.2, Definitions

Frequently used terms refer to the following:
Krka refers to KRKA Representative office in
Republic of Azerbaijan , Krka's representative
refers to Krka’s medical and/or pharmacy
representative, key account representative
and any other Krka employee promoting
products to healthcare professionals,
healthcare organisations or patient
organisations.

The Code refers to Krka’s Code of Promotion.
Product refers to medicinal products.
Applicable rules refer to national laws and
regulations, industry codes and guidelines
relating to the promotion of medicinal
products (e.g. Directive 2001/83/EC on the
Community code relating to medicinal
products for human use, Code of Conduct of
Medicines for Europe, Law of the Republic of
Azerbaijan on medicines, Law of the Republic
of Azerbaijan on Personal data, Law of the
Republic of Azerbaijan on advertising and etc.)
and Krka’s internal rules (e.g. the Krka’s Code
of Conduct, Rules on Fraud Prevention,
Detection and Investigation, etc.). If national
laws impose more stringent requirements,
Krka must comply with those.

Healthcare Community refers to healthcare
professionals, healthcare organisations,
patients and patient organisations. The term
also includes any other person or organisation
that is involved in the regulation, approval,
control or supply of medicines, or that
communicates about medicines in a
professional capacity (e.g. a medical
journalist, but excluding company
representatives) to healthcare professionals,
healthcare organisations or patient
organisations.

Healthcare professional (HCP) refers to a
natural person who is a doctor, a member of
medical, dental, pharmacy, or nursing
professions, or any other person who may
prescribe, dispense, purchase, supply,
recommend, or administer a medicinal
product. The definition ‘healthcare

gaydalarina zidd olmamagq sartila, KRKA
sirkatinin bltiin filial va nimayandaliklarinda
tatbig olunmalidir.

1.2. Terminlarin agiglanmasi

Tez-tez istifada olunan terminlar:

KRKA — KRKA Azarbycan Nimayandalik Ofisi
KRKA niimayndaliyi dedikda,KRKA-nin tibbi,
va/va ya farmasevtik nimayandaliyi, asas
mustarilarla i tizra nimayandasi va tibb iscilari,
sahiyya tagkilatlar va ya pasiyent
assosiasiyalarina preparatlari tasviq edan har
hansi Krka amakdasi nazarda tutulur.

Macalla - mahsulun tasviqgi tizra KRKA sirkatinin
Macallasi demakdir;

Preparat dedikda tibbi preparatlar nazards
tutulur.

Tatbiq edilon qaydalar darman preparatlarinin
tasvigina dair &lka ganunlari va asasnamalari,
saha tizra macallalari va rahbarliklari (yani,
Direktiviar 2001/83/EC — Avropa Birliyinin
darman preparatlarinin tibbi istifadasi lizra
Macallasi, Avropa Darman Preparatiari
Assosiasiyasinin Davranis Macallasi, Azarbaycan
Respublikasinin Darman Preparatlarinin Tagvigati
hagqgda Qanunu va s.) va KRKA sirkatinin daxili
gaydalarini (mas., Krka sirkatinin Etika macallasi,
Daladuzlugun qarsisinin alinmasi, miayyan
edilmasi va arasdiriimasi va saira) bildirir.

Olka ganunlari daha sart talablar qoydugu
taqdirda, KRKA sirkati onlara riayat etmalidir.
Sahiyya orqanlari dedikds, sahiyya
mtaxassislari va tagkilatlar, pasiyentlar va
pasiyent assosiasiyalari nazarda tutulur. Termin
eyni zamanda, darman vasitalarinin
tanzimlanmasi, tasdiqi, nazarati va tachizatrila
masgul olan va ya professional saviyyada darman
vasitalari hagqda sahiyya mitaxassisalari va
taskilatlara va ya pasiyent assosiyasiyalarina
malumat veran (mas., tibb sahasi lizra journalist,
lakin sirkat niimayandalari istisna edilir) har
hansi basga saxs va ya tagkilati da ahata edir.
Sahiyya mitaxassisi (SM) tibb, stomatologiya,
aczacilig va ya sahalarinin nimayandalari va ya
tibb, digar tibh is¢isi, stomatologiya va aczagiliq
sahalarinin emakdasi va ya tibb bacilar va ya
tibbi preparati reseptle yaza, sata/ala, tachiz va
tovsiys eda va ya tayin eda bilan istanilan basqa
saxs demakdir. “Sahiyya miitaxassisi” dedikda: (i)
darman preparatlarini tayin etmak, buraxmag,




professional’ refers to: (i) an official or
employee of a governmental agency or
another organisation that may prescribe,
dispense, purchase or administer medicinal
products, (ii) an employee of a
pharmaceutical company whose primary
occupation is that of a practicing healthcare
professional. The definition of a healthcare
professional does not refer to an employee of
a pharmaceutical company, a wholesaler, or a
distributor of medicinal products.

Healthcare organisation (HCO) refers to an
entity (i) that is a healthcare, medical or
scientific association or organisation
(irrespective of the legal and organisational
form), e.g. a hospital, clinic, foundation,
university, or other teaching institution or
learned society or (ii) through which one or
more healthcare professionals provide
healthcare services. The definition of a
healthcare organisation does not include a
wholesaler, distributor, and similar
commercial intermediary.

Patient organisation refers to a not-for-profit
organisation that is patient-focused and
mainly composed of patients and/or
caregivers that represent and/or support the
needs of patients and/or caregivers.
Promotion/Promotional refers to marketing of
medicinal products that includes any form of
door-to-door information, canvassing activity,
or inducement designed to promote the
prescription, supply, recommendation, , or
consumption of medicinal products, in
particular:

(a) Advertising of medicinal products
(applies only to non-prescription drugs) to
healthcare professionals,

(b) Calls of Krka’s representatives on
healthcare professionals,

(c) Supply of samples,

(d) Organisation of professional and
promotional meetings attended by healthcare
professionals,

(e) Support and/or sponsorship of
scientific congresses and other professional
meetings for healthcare professionals,

(f) Support of healthcare professional
attendance at scientific congresses and other
professional meetings.

almaq va ya tatbig etmak hiququna malik doviat
organi va ya digar taskilatin vazifali saxsi va ya
amakdasi; (ii) asas faaliyyati SM olan aczagilig
sirkatinin amakdasi nazarda tutulur. Topdansatis
taciri, distriblter va ya aczacilig sirkatinin
amakdasi sahiyya mitaxassisi hesab edilmir.

Sahiyyas tagkilati (ST) — (i) tibbi va ya elmi
miassisa (hliqugi va tasgkilati strukturdan asil
olmayaraq) — xastaxana, klinika, fondlar,
universitet va ya digar tahsil miiassisasi va ya
elmi camiyyat, va ya (ii) va ya bu tagkilatlar
vasitasila tibbi xidmat gdstaran bir nec¢a sahiyya
mitaxassisi hesab edilir. Darman preparatlarinin
topdansatisi, distribiiteri va ya banzar komersiya
vasitagilari “sahiyya taskilati” anlayisina daxil
edilmirlar.

Pasiyent assosiasiyasi faaliyyatlari pasiyentlara
yonalan va asasan, pasiyent va/va ya onlara
qullug edan saxslardan ibarat olan, pasiyentlari
va/va ya onlara qullug edan saxslari tamsil edan
va/va yaxud onlarin ehtiyaclarini destaklayan
geyri-kommersiya taskilatini bildirir.
Tagviq/tagviqat tibbi preparatlarin tayin
edilmasi, tachizati, tdvsiyyasi, va ya istehlakini
tasvig etmak lglin gapidan-gapiya malumatlarin
catdinlmasi, tabligat faaliyyati va ya tagvig etma
kimi har hansi formada tibbi preparatlarin
marketingi olub,xisusila:

(a) sahiyya mitaxassislari Uglin darman
preparatlarinin tasvigati (yalniz reseptsiz darman
vasitalarina samil edilir),

(b) tibb iscilarinin sahiyys miitaxassislorine
ziyarat etmasi,

(c) nimunalarin teqdim edilmasi,

(¢) sahiyya mutaxassislarinin istirak ila pesakar va
tasvigat tadbirlarinin taskili,

(d) sahiyya mutaxassislarinin istirak etdiyi
professional va tasvigat toplantilarinin tagkili;

(e) sahiyya mitaxassislarinin istirak etdiyi elmi
kongres va digar pesakar toplantilara dastak
va/va ya sponsorluq edilmasi,

(f) SM-nin elmi kongres ve digar pesakar
tadbirlara gatilmasina dastak demakdir.




Promotional material refers to any material in
a hard copy (brochure, leaflet, mailing, etc.) or
electronic form (presentation, video, e-
brochure, e-mailing, etc.) intended for the
promotion of a product(s). The promotional
material may include information about the
product, its therapeutic use, information
about clinical experiences with the product,
and comparisons with other treatment
options. It may also include information about
the price and reimbursement of the product.

L3 General principles

1.3.1. The basis of interaction with
healthcare professionals

In accordance with Krka’s mission ‘Living a
healthy life’, Krka’s relationship with
healthcare professionals is intended to benefit
patients, to advance the practice of medicine
and promote dissemination of medical
knowledge and experience. Interactions are
focused on promoting to and informing
healthcare professionals about therapeutic
areas, products, features, indications
providing scientific and educational
information. Krka provides healthcare
professionals with the latest up-to-date
scientific medical and pharmaceutical
knowledge and with up-to-date objective
information on products and treatment
options and supports any such efforts and
activities of healthcare society thus giving
healthcare professionals an adequate basis for
confident decisions about the best treatment
options that are in favour of and to the
benefit of the patients.

Nothing may be offered or provided in a
manner or under condition that would
inappropriately influence a healthcare
professional’s independent decisions. No
financial benefit or benefit-in-kind may be
offered or provided (even if asked for) to a
healthcare professional in exchange for
prescribing, recommending, purchasing,
supplying or administering products, or for a
commitment to continue to do so.

The company respects the independence of
healthcare professionals and does not
interfere with the relationship and trust that
exists between patients and their healthcare
professionals.

Tasvigat materiali ¢ap formasinda (brosiir,
varagae, poct géndarisi va s.) va ya elektron
formada (taqdimat, video, e-brostr, e-yollama ve
s.) mahsulun tasvigi U¢lin nazards tutulan
istanilan materialdir. Tagvigat materialina
preparat, onun terapevtik istifadasi ve preparatla
aparilan klinik tacriiba haggda malumat, habels
digar mialica Usullari ile mlgayisa haqqda
informasiya da daxil ola bilar. Material hamcinin
preparatin giymati va kompensasiyasi haqginda
malumati da 6zlinda aks etdirs bilar.

1.3. Umumi prinsiplar

1.3.1. Sirkatin sahiyya miitaxassislari ila
qarsiligh faaliyyatinin asaslari

KRKA sirkatinin «Saglam hayat namina»
missiyasina uygun olaraq, KRKA sirkatinin sahiyya
mitaxassislari ila miinasibati pasiyentlarin fayda
olda emasinag, tibbi tacriibanin inkisaf etrmasina,
tibbi bilik va praktikanin yayilmasini
stimulladirmaga xidmat edir. Qarsiligh faaliyyat
preparatlarin tanidilmasi, elmi va tadris xarakterli
malumatlarin taqdim edilmasi ila sahiyya
mutaxassislarinin terapevtik gruplar, darman
preparatlari, onlarin xassalari va gostarislari ila
tanis edilmasina yonaldilmisdir. Krka sahiyya
miitaxassislarini preparatlar va miialica tisullar
hagqda aktual elmi-tibbi va aczagiliq biliklari,
preparatlar haqqda an son va obyektiv
informasiya ila tamin edir, habels xastalarin
optimal mialica Usullari ila bagh gararlarin gabul
edilmasi magsadila sahiyys mitsxassislarina
mivafig malumatlar tagdim edarak, sahiyya
organlarinin bu sahada istanilan say va faalligini
dastaklayir.

Sahiyya mitaxassisinin mistaqil gararina yanlis
tasir gostara bilacak sakilda va ya sartla heg na
taklif etmak va ya vermak olmaz. Sahiyya
mitaxassislarine preparatlarin tayini, tdvsiyasi,
ahgl, tadariikii va ya tatbigina, yaxud bunlarin
galacakds da davam etdirilmasi vadina gora
(hatta, bela istak yaransa bela) har hansi bir
formada maddi manfasat va ya miikafat taklif
edilmasi va ya verilmasina va ya maddi manfaat
va ya mikafat taklif edilmasina yol verilmir.
Sirkat sahiyya mitaxassislarinin miistaqilliyina
hdrmatla yanasir, pasiyent va sahiyya
mitaxasssislari arasinda movcud olan miinasibat
va etibara midaxila etmir




1.3.2. Appropriate use

Promotion should encourage an appropriate
use of products by presenting them
objectively, without exaggerating their
properties, and in accordance with the
approved national Summary of Product
Characteristics (SmPC). In order to achieve
this, Krka’s representatives only use approved
up-to-date standardised promotional
materials for the products and therapeutic
areas they promote. Additionally, they can
also present Summary of Product
Characteristics (SmPC) for all products in
promotion (mandatory if requested by a
healthcare professional).

1.4, Standards of promotion

Krka maintains ethical standards and
transparency in promotion at all times.
Promotion must be objective and balanced.
Promotional materials should be sufficiently
complete to enable the recipient to form their
own opinion. They must not be misleading
and must encourage the rational use of
medicinal products, without exaggerations
and superlatives. Promotion must never bring
discredit upon, or reduce confidence in the
Company and in the pharmaceutical industry
in general. Promotion must always recognise
specific nature of products and the
professional standing of the recipient(s).
Promotion must never be done in a way likely
to cause offence.

1.5. Transparency of promotion

The Company does not do any form of
disguised promotion.

The Company recognises the importance of
transparency in relations and interactions
between the Company and the healthcare
community. Accordingly, Krka discloses value
transfers to healthcare professionals,
healthcare organisations, and patient
organisations in accordance with the adopted
standards.

1.6. Products

1.6.1. Promoted products

Only products with granted marketing
authorisations can be promoted. Products are
promoted only within the scope of approved

1.3.2.Darman preparatlarindan diizgiin istifada
Darman preparatlarinin tagviqi onlarin xassalari
hagqinda miibaligaya yol vermadan obyektiv
malumatlar vermakla, preparatin tasdiq olunmusg
diizgiin tibbi istifada talimatina uygun tathigina
komak etmalidir. Buna nail olmag magsadila
KRKA-nin tibbi nimayandalari tagviq edilan
preparatlar ve terapevtik qruplar ticlin yalniz
bayanilmis, son standartlasdiriimis tasvigat
materiallarindan istifada edirlar. Bundan alava,
yalniz SM-nin sorgusu asasinda, onlar tanidilan
preparatlarin tibbi istifadasina dair talimati da
taqdim eda bilarlar (sahiyys mitaxassisi talab
etdiyi halda, bu macburidir).

1.4.Preparatlarin tagviqi standartlari .

KRKA sirkati preparatlarin tagviginin bltiin
marhalalarinda etik normalara va saffafliga riayat
edir. Tosvig obyektiv va tarazlasdirilmis olmahdir.
Tasvigat materiallari alicinin fikir
formalasdirmasima imkan veracak deracadas tam
olmahdir. Onlar yanhs tasavviir yaratmamal va
tibbi preparatlarin rasional isifadasina kémak
etmalidir. Tasvig heg¢ vaxt Sirkati ve tmumilikda
aczaciliq sanayesini niifuzdan salmamali va ya
onlara olan etimadin saviyyasini azaltmamahdir.
Tasviq prosesinda hamiga darman
preparatlarinin xtsusi xarakteri va alicinin
(alicilarin) pesakar mévgeyi nazara alinmalidir.
Tasvigi heg vaxt inciklik yaradacaq sakilda
aparmagq olmaz.

1.5.Tasviqin saffafligi

Sirkatin tagviq Uzra faaliyysti gizli olmamahdir.
Sirkat sahiyya organlariila Sirkatla arasinda
miinasibatlarda va qarsiligh faaliyyatda
soffafligin vacibliyini derk edir. Bunu nazars
alarag, KRKA tathiq edilan standartlara uygun
olaraq dayarlarin verilmasi hagqda informasiyani
sahiyya mitaxassislarina, sahiyya taskilatlarina
va pasiyent assosiasiyalarina agiqlayir.

1.6. Darman preparatlari

1.6.1.Tasvig edilan preparatlar

Yalniz qeydiyyatdan kegmis darman preparatlan
tasvig oluna bilar. Darman preparatlari yalniz
istifada hagqda tasdig olunmus gostarislar va




indications and other particulars listed in the

approved Summary of Product Characteristics.

Rational use of products is promoted by
presenting the products objectively and
without exaggerating their properties.

1.7 Audience

1.7.1. Healthcare professionals

Promotion of prescription-only medicinal
products is aimed at healthcare professionals
only, and promotion of other products is
aimed at healthcare professionals and general
public or patients. Any data on healthcare
professionals acquired during promotional
activities are handled in accordance with
applicable rules relating to personal data
protection. Mailings, e-mails or other
messages as part of promotional activities can
be sent only to recipients who have given
their prior consent or upon their request.
Recipients can at any time withdraw their
consent, and they will be immediately
withdrawn from all the mailing lists of the
Company. Their respective personal data (e-
mail addresses, mobile phone numbers) will
be deleted.

Attendance of healthcare professionals at
scientific congresses and other professional
events organised by a third party can be
supported only upon a prior request of a
healthcare professional for such support.

The Company assures that information and
materials prepared for healthcare
professionals only and/or shared on social
media or through other channels of
communication are not forwarded or shared
with general public.

1.7.2. General public or patients

In accordance with our mission ‘Living a
healthy life’, Krka can support educational
programmes conducted to satisfy increasing
demands of the community for scientific
information and increase public knowledge
concerning healthcare, prevention of
diseases, signs and symptoms of diseases, and
available methods of treatment. Such

darman preparatinin tibbda istifadasina dair
tasdig olunmus Talimatda sadalanan digar
xUsusiyyatlar gargivasinda tasviq olunur.
Darman preparatlarinin rasional va ssmarali
tatbigi onlarin xtsusiyyatlari barads mibaligays
yol vermadan obyektiv malumatlarin verilmasi
yolu ila hayata kegirilir.

1.7. Hadaf auditoriyasi

1.7.1. Sahiyya miitaxassislari

Reseptla buraxilan darman preparatlarinin
tosvigi yalniz sahiyya miitaxassislarina aid
faaliyyatdir. Basqga preparatlarin tasviqi sahiyya
mitaxassislari, imumi ictimaiyyat va ya
pasiyentlar Uglin nazarda tutulmusdur.
Preparatlarin tasviginin gedisinda sahiyya
mutaxassislari haggda alda edilan istanilan
malumatlardan saxsi malumatlarin gorunmasina
dair tatbig edilan gaydalara uygun olaraq istifada
edilir. Bulletenlar, elektron maktublar va ya
istanilan digar mesajlar preparatlarin tasvig alati
kimi yalniz bela xabarlarin alinmasina éncadan
razilig vermis va ya almagq lgiin sorgu ila
miraciat etmis alicilara gondarilir. Alicilar
xabarlarin alinmasi ila bagh verdiklari razihgdan
istanilon vaxt imtina eda bilarlar va bu zaman
onlar Sirkatin bitin daimi adresatlar
siyahisindan darhal ¢ixarilacaglar.

Sahiyya mitaxassislarinin lglincii saxslar
tarafindan taskil olunan elmi kongreslarda va
digar pesakar tadbirlarda istirakinin
dastaklanmasi yalniz sahiyys miitaxassisinin
avvaldan gdndarilmis miraciatina asasan tamin
olunur.

Sirkat yalniz sahiyya mitaxassislari liglin
hazirlanmis va/va ya sosial sabaka va ya digar
rabita kanallari vasitasila paylasiimig informasiya
va materiallarin genis ictimaiyyata
oturiilmayacayi va ya paylasiilmayacagina
taminat verir.

1.7.2.Ictimaiyyat va ya pasiyentlar

Bizim «Saglam hayat namina» missiyamiza uygun
olarag, KRKA camiyyatin elmi informasiyaya olan
artan ehtiyacinin tamin edilmasi, sahiyya va
xastaliklarin profilaktikasi, xastaliklarin alamatlari
va simptomlari, onlarin mimkin mdalica Gsullari
haggda camiyyatin maariflanma saviyyasinin
yiksaldilmasi magsadila kecirilan mixtalif talim




activities and programmes are designed and
implemented in accordance with the highest
standards, and support the role of healthcare
providers. Information for the common public
can be very general, about a certain disease. It
must be objective, not misleading, and void of
any elements of prescription-only medicinal
product promotion. Within the scope of such
communication, the Company may provide
the common public or patients with general
leaflets and brochures containing information
on diseases, treatment and health. The
information presented in brochures is non-
promotional and no names of prescription-
only medicinal products are given.

When individual members of the common
public (patients) address requests for advice
on personal medical matters to the Company,
the enquirer is advised to consult a healthcare
professional. The Company only offers
information about its products and the proper
use of its products.

1.8. Promotional materials

Promotional materials, including their content
and graphics, are prepared in such a manner
that they do not induce ambiguity about the
product, the marketing authorisation holder
or producer, and do not imitate elements
used by other companies. All promotional
materials must meet at least minimum legal
requirements about data from SmPC and/or
Instructions for use, including data about the
marketing authorisation holder. On all
promotional or other materials, the Company
name must be presented as a clearly visible
Company logo or a Company banner. In
addition to the Company name, all
promotional materials must also contain a
complete contact address of the Company
subsidiary and/or a Company representative
office, or a website address with other
contact details.

All promotional materials and information
(whether printed, digital or oral) must be
clear, legible, accurate, up-to-date, balanced,
fair, and sufficiently complete to enable the
recipient to form their own opinion. It must

programlarina dastak vera bilar. Bela tadbir va
programlar ylksak standartlara uygun sakilda
taskil olunaraq hayata kegirilir va sahiyya
mitaxassisinin mihlim rolunu dastaklayir. Genis
ictimaiyyata tagdim olunan informasiya konkret
xastalik haggda olub, tmumi xarakter dagiya
bilar. O, obyektiv olmali, yaniltmamali va reseptla
tayin edilan preparatlarin har hansi tagvig
elementini 6zlinda aks etdirmamsalidir. Bela
tinsiyyat ¢arcivasinda, Sirkat genis ictimaiyysta
/pasiyentlara xastaliklar, onlarin mualica Usullar
va saglamlig haggda malumatlari 6ziinda aks
etdiran informasiya xarakterli varagalar
/brostrlar tagdim eda bilar. Bu brosurlarda
taqdim edilan heg bir informasiya tasviqgat
xarakteri dasimir va darman preparatlarinin
adlari geyd olunmur.

ictimaiyyat (pasiyentlar) tarafindan Sirkata saxsi
tibbi masalalarle bagli sorgu ila miraciat edildiyi
taqdirda, Sirket miraciat edan saxsa sahiyya
miitaxassisina miiraciat etmayi maslahat gorir.
Sirkat yalniz 6z preparatlar va onlarin diizgiin
istifadasi barada malumat verir.

1.8. Tagvigat materiallan

Tosvigat materiallar, o cimladan onlarin
mazmunu va grafik elementlari hazirlanarkan
onlarda preparat, geydiyyat sahadatnamasinin
sahibi va ya istehsalgi haqqda heg bir
anlasilmazhg olmamal va digar sirkatlar
tarafindan istifada edilon elementlar
takrarlanmamalidir. Preparatlarda va ya biitiin
tasviqat materiallarinda Sirkatin adi amtaa nigani
ila birlikde aydin gdriinan sakilda taqdim
olunmali va ya Sirkatin bannerinda
yerlasgdirilmalidir. Sirkatin adi ila yanasi, bitiin
tagvigat materiallarinda Sirkatin xaricdaki
miiassisasinin va/va ya nimayandaliyinin tam
Ginvani va ya digar alaga malumatlari verilmis
vebsayt tinvani da yer almalidir.

Bltin tagvigat materiallar va informasiya (gap,
ragamsal va ya sifahi sakilda olmasindan asili
olmayaragq) aliciya saxsi fikrini formalasdirmaga
imkan vermak liglin aktual, balanslasdiriimis,
adalatli va kifayat gqadar dolgun olmalidir. O,




