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1. CONTENT OF KRKA’S CODE OF
PROMOTION

1.1. Introduction

This Krka’s Code of Promotion (hereinafter:
‘Krka's Code of Promotion’ or ‘the Code’)
defines activities relating to promotional and
non-promotional activities carried out by the
Krka Representative office in Republic of
Azerbaijan (hereinafter: ‘the Company’ or
‘Krka’) in marketing of its products. In their
marketing activities, Krka’s companies should
comply with the national laws and
regulations, and with the current European,
international and national codes on
promotion and marketing of medicinal
products adopted by professional
associations. The provisions of this Code will
be interpreted and implemented in
accordance with all applicable rules. This code
doesn’t apply to the products, promotion of
which is prohibited by the local legislation.

The Code determines requirements regarding
Krka's marketing activities with the focus
particularly on prescription-only medicinal
products and interactions with the healthcare
community (including but not limited to
healthcare professionals, healthcare
organisations, patients, and patient
organisations). The Code’s requirements also
apply to marketing of other products where
appropriate. Krka may also adopt more
specific and detailed internal rules relating to
issues defined in the Code.

By adopting this Code, Krka demonstrates its
commitment to ethical standards in its
marketing activities and its commitment to
the List of Guiding Principles Promoting Good
Governance in the Pharmaceutical Sector, to
integrity, respect, responsiveness,
accountability, collaboration, and
transparency.

The Code applies to and provides guidance for
Krka employees when they promote products,
or give information about products.

The principles set forth in the Code are
mandatory and shall be implemented by all
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1.1 Giris

Bundan sonra “Mahsulun tasviqi tizra KRKA
sirkatinin faaliyyat macallasi” va ya “Macalla”
adlanacaq KRKA sirkatinin bu Macallasi KRKA
Azarbaycan NUmayandalik ofisi (galacakda
“Sirkat” va ya “KRKA") tarafindan preparatlarin
marketingi zamani hayata kegirilan tagvigat
xarakterli olan va olmayan faaliyystini miayyan
edir. KRKA sirkatlori darman preparatlarinin
tanidilmasi va marketing faaliyyatini olka
ganunvericiliyi va qaydalarina, hemginin darman
preparatlarinin tagvigi va marketingi tzra
qlivvada olan Avropa, beynalxalq va olka
ganunlarina miivafiq olarag hayata
kecirmalidirlar. Hazirki Macallanin miiddaalar
biitiin movcud gaydalara uygun olaraq izah edilir
va tathiq olunur. Bu Macalla yerli
ganunvericilikla tagvigi gadagan edilmis
preparatlara samil edilmir.

Macalla KRKA-nin marketing faaliyyatlari,
xUsusila yalniz darman preparatlarinin tayin
olunmasina diggat yetirilmasi va sahiyya
organlari ila garsiligh minasibatlarla (o
climladan, sahiyya mitaxassislari vasahiyya
taskilatlari, pasiyentlar, pasiyent assosiasiyalari
va s.daxil edilmakla, amma mahdudlagmamagla)
bagl talablari miayyen edir. Uygun oldugu
taqdirda, Macallanin talablari digar preparatlarin
marketingi ila bagli da tatbiq edilir. KRKA
hamginin Macallada miayyanlasdirilmis
masalalarla bagh daha konkret va atrafli daxili
gaydalar gabul eda bilar.

hazirki Macallani gabul etmakls, Krka marketing
faaliyyati zamani etik normalara riayat etdyini va
farmasevtika sahasinda mivafig idaraetmayas
kdmak edan Rahbar Prinsiplarin Siyahisi ila bagh
sirkatin butovliyil, hormat, geviklik, cavabdehlik,
amakdaslig va soffafliq ila bagh 6hdaliklara sadiq
galdigini niimayis etdirir.

Macalla darman vasitalarinin tasvigi va ya
preparatlar haggda malumatlarin verilmasi
zamani KRKA sirkati amakdaslari tarafindan
istifada olunur va rahbar tutulur.

Macallada gostarilan gaydalar macburi olub,
mivafig milli ganunvericiliyin talab va




Krka subsidiaries and representative offices,
provided that they do not conflict with the
requirements and regulations of the
appropriate national law

1.2, Definitions

Frequently used terms refer to the following:
Krka refers to KRKA Representative office in
Republic of Azerbaijan , Krka's representative
refers to Krka’s medical and/or pharmacy
representative, key account representative
and any other Krka employee promoting
products to healthcare professionals,
healthcare organisations or patient
organisations.

The Code refers to Krka’s Code of Promotion.
Product refers to medicinal products.
Applicable rules refer to national laws and
regulations, industry codes and guidelines
relating to the promotion of medicinal
products (e.g. Directive 2001/83/EC on the
Community code relating to medicinal
products for human use, Code of Conduct of
Medicines for Europe, Law of the Republic of
Azerbaijan on medicines, Law of the Republic
of Azerbaijan on Personal data, Law of the
Republic of Azerbaijan on advertising and etc.)
and Krka’s internal rules (e.g. the Krka’s Code
of Conduct, Rules on Fraud Prevention,
Detection and Investigation, etc.). If national
laws impose more stringent requirements,
Krka must comply with those.

Healthcare Community refers to healthcare
professionals, healthcare organisations,
patients and patient organisations. The term
also includes any other person or organisation
that is involved in the regulation, approval,
control or supply of medicines, or that
communicates about medicines in a
professional capacity (e.g. a medical
journalist, but excluding company
representatives) to healthcare professionals,
healthcare organisations or patient
organisations.

Healthcare professional (HCP) refers to a
natural person who is a doctor, a member of
medical, dental, pharmacy, or nursing
professions, or any other person who may
prescribe, dispense, purchase, supply,
recommend, or administer a medicinal
product. The definition ‘healthcare

gaydalarina zidd olmamagq sartila, KRKA
sirkatinin bltiin filial va nimayandaliklarinda
tatbig olunmalidir.

1.2. Terminlarin agiglanmasi

Tez-tez istifada olunan terminlar:

KRKA — KRKA Azarbycan Nimayandalik Ofisi
KRKA niimayndaliyi dedikda,KRKA-nin tibbi,
va/va ya farmasevtik nimayandaliyi, asas
mustarilarla i tizra nimayandasi va tibb iscilari,
sahiyya tagkilatlar va ya pasiyent
assosiasiyalarina preparatlari tasviq edan har
hansi Krka amakdasi nazarda tutulur.

Macalla - mahsulun tasviqgi tizra KRKA sirkatinin
Macallasi demakdir;

Preparat dedikda tibbi preparatlar nazards
tutulur.

Tatbiq edilon qaydalar darman preparatlarinin
tasvigina dair &lka ganunlari va asasnamalari,
saha tizra macallalari va rahbarliklari (yani,
Direktiviar 2001/83/EC — Avropa Birliyinin
darman preparatlarinin tibbi istifadasi lizra
Macallasi, Avropa Darman Preparatiari
Assosiasiyasinin Davranis Macallasi, Azarbaycan
Respublikasinin Darman Preparatlarinin Tagvigati
hagqgda Qanunu va s.) va KRKA sirkatinin daxili
gaydalarini (mas., Krka sirkatinin Etika macallasi,
Daladuzlugun qarsisinin alinmasi, miayyan
edilmasi va arasdiriimasi va saira) bildirir.

Olka ganunlari daha sart talablar qoydugu
taqdirda, KRKA sirkati onlara riayat etmalidir.
Sahiyya orqanlari dedikds, sahiyya
mtaxassislari va tagkilatlar, pasiyentlar va
pasiyent assosiasiyalari nazarda tutulur. Termin
eyni zamanda, darman vasitalarinin
tanzimlanmasi, tasdiqi, nazarati va tachizatrila
masgul olan va ya professional saviyyada darman
vasitalari hagqda sahiyya mitaxassisalari va
taskilatlara va ya pasiyent assosiyasiyalarina
malumat veran (mas., tibb sahasi lizra journalist,
lakin sirkat niimayandalari istisna edilir) har
hansi basga saxs va ya tagkilati da ahata edir.
Sahiyya mitaxassisi (SM) tibb, stomatologiya,
aczacilig va ya sahalarinin nimayandalari va ya
tibb, digar tibh is¢isi, stomatologiya va aczagiliq
sahalarinin emakdasi va ya tibb bacilar va ya
tibbi preparati reseptle yaza, sata/ala, tachiz va
tovsiys eda va ya tayin eda bilan istanilan basqa
saxs demakdir. “Sahiyya miitaxassisi” dedikda: (i)
darman preparatlarini tayin etmak, buraxmag,




professional’ refers to: (i) an official or
employee of a governmental agency or
another organisation that may prescribe,
dispense, purchase or administer medicinal
products, (ii) an employee of a
pharmaceutical company whose primary
occupation is that of a practicing healthcare
professional. The definition of a healthcare
professional does not refer to an employee of
a pharmaceutical company, a wholesaler, or a
distributor of medicinal products.

Healthcare organisation (HCO) refers to an
entity (i) that is a healthcare, medical or
scientific association or organisation
(irrespective of the legal and organisational
form), e.g. a hospital, clinic, foundation,
university, or other teaching institution or
learned society or (ii) through which one or
more healthcare professionals provide
healthcare services. The definition of a
healthcare organisation does not include a
wholesaler, distributor, and similar
commercial intermediary.

Patient organisation refers to a not-for-profit
organisation that is patient-focused and
mainly composed of patients and/or
caregivers that represent and/or support the
needs of patients and/or caregivers.
Promotion/Promotional refers to marketing of
medicinal products that includes any form of
door-to-door information, canvassing activity,
or inducement designed to promote the
prescription, supply, recommendation, , or
consumption of medicinal products, in
particular:

(a) Advertising of medicinal products
(applies only to non-prescription drugs) to
healthcare professionals,

(b) Calls of Krka’s representatives on
healthcare professionals,

(c) Supply of samples,

(d) Organisation of professional and
promotional meetings attended by healthcare
professionals,

(e) Support and/or sponsorship of
scientific congresses and other professional
meetings for healthcare professionals,

(f) Support of healthcare professional
attendance at scientific congresses and other
professional meetings.

almaq va ya tatbig etmak hiququna malik doviat
organi va ya digar taskilatin vazifali saxsi va ya
amakdasi; (ii) asas faaliyyati SM olan aczagilig
sirkatinin amakdasi nazarda tutulur. Topdansatis
taciri, distriblter va ya aczacilig sirkatinin
amakdasi sahiyya mitaxassisi hesab edilmir.

Sahiyyas tagkilati (ST) — (i) tibbi va ya elmi
miassisa (hliqugi va tasgkilati strukturdan asil
olmayaraq) — xastaxana, klinika, fondlar,
universitet va ya digar tahsil miiassisasi va ya
elmi camiyyat, va ya (ii) va ya bu tagkilatlar
vasitasila tibbi xidmat gdstaran bir nec¢a sahiyya
mitaxassisi hesab edilir. Darman preparatlarinin
topdansatisi, distribiiteri va ya banzar komersiya
vasitagilari “sahiyya taskilati” anlayisina daxil
edilmirlar.

Pasiyent assosiasiyasi faaliyyatlari pasiyentlara
yonalan va asasan, pasiyent va/va ya onlara
qullug edan saxslardan ibarat olan, pasiyentlari
va/va ya onlara qullug edan saxslari tamsil edan
va/va yaxud onlarin ehtiyaclarini destaklayan
geyri-kommersiya taskilatini bildirir.
Tagviq/tagviqat tibbi preparatlarin tayin
edilmasi, tachizati, tdvsiyyasi, va ya istehlakini
tasvig etmak lglin gapidan-gapiya malumatlarin
catdinlmasi, tabligat faaliyyati va ya tagvig etma
kimi har hansi formada tibbi preparatlarin
marketingi olub,xisusila:

(a) sahiyya mitaxassislari Uglin darman
preparatlarinin tasvigati (yalniz reseptsiz darman
vasitalarina samil edilir),

(b) tibb iscilarinin sahiyys miitaxassislorine
ziyarat etmasi,

(c) nimunalarin teqdim edilmasi,

(¢) sahiyya mutaxassislarinin istirak ila pesakar va
tasvigat tadbirlarinin taskili,

(d) sahiyya mutaxassislarinin istirak etdiyi
professional va tasvigat toplantilarinin tagkili;

(e) sahiyya mitaxassislarinin istirak etdiyi elmi
kongres va digar pesakar toplantilara dastak
va/va ya sponsorluq edilmasi,

(f) SM-nin elmi kongres ve digar pesakar
tadbirlara gatilmasina dastak demakdir.




Promotional material refers to any material in
a hard copy (brochure, leaflet, mailing, etc.) or
electronic form (presentation, video, e-
brochure, e-mailing, etc.) intended for the
promotion of a product(s). The promotional
material may include information about the
product, its therapeutic use, information
about clinical experiences with the product,
and comparisons with other treatment
options. It may also include information about
the price and reimbursement of the product.

L3 General principles

1.3.1. The basis of interaction with
healthcare professionals

In accordance with Krka’s mission ‘Living a
healthy life’, Krka’s relationship with
healthcare professionals is intended to benefit
patients, to advance the practice of medicine
and promote dissemination of medical
knowledge and experience. Interactions are
focused on promoting to and informing
healthcare professionals about therapeutic
areas, products, features, indications
providing scientific and educational
information. Krka provides healthcare
professionals with the latest up-to-date
scientific medical and pharmaceutical
knowledge and with up-to-date objective
information on products and treatment
options and supports any such efforts and
activities of healthcare society thus giving
healthcare professionals an adequate basis for
confident decisions about the best treatment
options that are in favour of and to the
benefit of the patients.

Nothing may be offered or provided in a
manner or under condition that would
inappropriately influence a healthcare
professional’s independent decisions. No
financial benefit or benefit-in-kind may be
offered or provided (even if asked for) to a
healthcare professional in exchange for
prescribing, recommending, purchasing,
supplying or administering products, or for a
commitment to continue to do so.

The company respects the independence of
healthcare professionals and does not
interfere with the relationship and trust that
exists between patients and their healthcare
professionals.

Tasvigat materiali ¢ap formasinda (brosiir,
varagae, poct géndarisi va s.) va ya elektron
formada (taqdimat, video, e-brostr, e-yollama ve
s.) mahsulun tasvigi U¢lin nazards tutulan
istanilan materialdir. Tagvigat materialina
preparat, onun terapevtik istifadasi ve preparatla
aparilan klinik tacriiba haggda malumat, habels
digar mialica Usullari ile mlgayisa haqqda
informasiya da daxil ola bilar. Material hamcinin
preparatin giymati va kompensasiyasi haqginda
malumati da 6zlinda aks etdirs bilar.

1.3. Umumi prinsiplar

1.3.1. Sirkatin sahiyya miitaxassislari ila
qarsiligh faaliyyatinin asaslari

KRKA sirkatinin «Saglam hayat namina»
missiyasina uygun olaraq, KRKA sirkatinin sahiyya
mitaxassislari ila miinasibati pasiyentlarin fayda
olda emasinag, tibbi tacriibanin inkisaf etrmasina,
tibbi bilik va praktikanin yayilmasini
stimulladirmaga xidmat edir. Qarsiligh faaliyyat
preparatlarin tanidilmasi, elmi va tadris xarakterli
malumatlarin taqdim edilmasi ila sahiyya
mutaxassislarinin terapevtik gruplar, darman
preparatlari, onlarin xassalari va gostarislari ila
tanis edilmasina yonaldilmisdir. Krka sahiyya
miitaxassislarini preparatlar va miialica tisullar
hagqda aktual elmi-tibbi va aczagiliq biliklari,
preparatlar haqqda an son va obyektiv
informasiya ila tamin edir, habels xastalarin
optimal mialica Usullari ila bagh gararlarin gabul
edilmasi magsadila sahiyys mitsxassislarina
mivafig malumatlar tagdim edarak, sahiyya
organlarinin bu sahada istanilan say va faalligini
dastaklayir.

Sahiyya mitaxassisinin mistaqil gararina yanlis
tasir gostara bilacak sakilda va ya sartla heg na
taklif etmak va ya vermak olmaz. Sahiyya
mitaxassislarine preparatlarin tayini, tdvsiyasi,
ahgl, tadariikii va ya tatbigina, yaxud bunlarin
galacakds da davam etdirilmasi vadina gora
(hatta, bela istak yaransa bela) har hansi bir
formada maddi manfasat va ya miikafat taklif
edilmasi va ya verilmasina va ya maddi manfaat
va ya mikafat taklif edilmasina yol verilmir.
Sirkat sahiyya mitaxassislarinin miistaqilliyina
hdrmatla yanasir, pasiyent va sahiyya
mitaxasssislari arasinda movcud olan miinasibat
va etibara midaxila etmir




1.3.2. Appropriate use

Promotion should encourage an appropriate
use of products by presenting them
objectively, without exaggerating their
properties, and in accordance with the
approved national Summary of Product
Characteristics (SmPC). In order to achieve
this, Krka’s representatives only use approved
up-to-date standardised promotional
materials for the products and therapeutic
areas they promote. Additionally, they can
also present Summary of Product
Characteristics (SmPC) for all products in
promotion (mandatory if requested by a
healthcare professional).

1.4, Standards of promotion

Krka maintains ethical standards and
transparency in promotion at all times.
Promotion must be objective and balanced.
Promotional materials should be sufficiently
complete to enable the recipient to form their
own opinion. They must not be misleading
and must encourage the rational use of
medicinal products, without exaggerations
and superlatives. Promotion must never bring
discredit upon, or reduce confidence in the
Company and in the pharmaceutical industry
in general. Promotion must always recognise
specific nature of products and the
professional standing of the recipient(s).
Promotion must never be done in a way likely
to cause offence.

1.5. Transparency of promotion

The Company does not do any form of
disguised promotion.

The Company recognises the importance of
transparency in relations and interactions
between the Company and the healthcare
community. Accordingly, Krka discloses value
transfers to healthcare professionals,
healthcare organisations, and patient
organisations in accordance with the adopted
standards.

1.6. Products

1.6.1. Promoted products

Only products with granted marketing
authorisations can be promoted. Products are
promoted only within the scope of approved

1.3.2.Darman preparatlarindan diizgiin istifada
Darman preparatlarinin tagviqi onlarin xassalari
hagqinda miibaligaya yol vermadan obyektiv
malumatlar vermakla, preparatin tasdiq olunmusg
diizgiin tibbi istifada talimatina uygun tathigina
komak etmalidir. Buna nail olmag magsadila
KRKA-nin tibbi nimayandalari tagviq edilan
preparatlar ve terapevtik qruplar ticlin yalniz
bayanilmis, son standartlasdiriimis tasvigat
materiallarindan istifada edirlar. Bundan alava,
yalniz SM-nin sorgusu asasinda, onlar tanidilan
preparatlarin tibbi istifadasina dair talimati da
taqdim eda bilarlar (sahiyys mitaxassisi talab
etdiyi halda, bu macburidir).

1.4.Preparatlarin tagviqi standartlari .

KRKA sirkati preparatlarin tagviginin bltiin
marhalalarinda etik normalara va saffafliga riayat
edir. Tosvig obyektiv va tarazlasdirilmis olmahdir.
Tasvigat materiallari alicinin fikir
formalasdirmasima imkan veracak deracadas tam
olmahdir. Onlar yanhs tasavviir yaratmamal va
tibbi preparatlarin rasional isifadasina kémak
etmalidir. Tasvig heg¢ vaxt Sirkati ve tmumilikda
aczaciliq sanayesini niifuzdan salmamali va ya
onlara olan etimadin saviyyasini azaltmamahdir.
Tasviq prosesinda hamiga darman
preparatlarinin xtsusi xarakteri va alicinin
(alicilarin) pesakar mévgeyi nazara alinmalidir.
Tasvigi heg vaxt inciklik yaradacaq sakilda
aparmagq olmaz.

1.5.Tasviqin saffafligi

Sirkatin tagviq Uzra faaliyysti gizli olmamahdir.
Sirkat sahiyya organlariila Sirkatla arasinda
miinasibatlarda va qarsiligh faaliyyatda
soffafligin vacibliyini derk edir. Bunu nazars
alarag, KRKA tathiq edilan standartlara uygun
olaraq dayarlarin verilmasi hagqda informasiyani
sahiyya mitaxassislarina, sahiyya taskilatlarina
va pasiyent assosiasiyalarina agiqlayir.

1.6. Darman preparatlari

1.6.1.Tasvig edilan preparatlar

Yalniz qeydiyyatdan kegmis darman preparatlan
tasvig oluna bilar. Darman preparatlari yalniz
istifada hagqda tasdig olunmus gostarislar va




indications and other particulars listed in the

approved Summary of Product Characteristics.

Rational use of products is promoted by
presenting the products objectively and
without exaggerating their properties.

1.7 Audience

1.7.1. Healthcare professionals

Promotion of prescription-only medicinal
products is aimed at healthcare professionals
only, and promotion of other products is
aimed at healthcare professionals and general
public or patients. Any data on healthcare
professionals acquired during promotional
activities are handled in accordance with
applicable rules relating to personal data
protection. Mailings, e-mails or other
messages as part of promotional activities can
be sent only to recipients who have given
their prior consent or upon their request.
Recipients can at any time withdraw their
consent, and they will be immediately
withdrawn from all the mailing lists of the
Company. Their respective personal data (e-
mail addresses, mobile phone numbers) will
be deleted.

Attendance of healthcare professionals at
scientific congresses and other professional
events organised by a third party can be
supported only upon a prior request of a
healthcare professional for such support.

The Company assures that information and
materials prepared for healthcare
professionals only and/or shared on social
media or through other channels of
communication are not forwarded or shared
with general public.

1.7.2. General public or patients

In accordance with our mission ‘Living a
healthy life’, Krka can support educational
programmes conducted to satisfy increasing
demands of the community for scientific
information and increase public knowledge
concerning healthcare, prevention of
diseases, signs and symptoms of diseases, and
available methods of treatment. Such

darman preparatinin tibbda istifadasina dair
tasdig olunmus Talimatda sadalanan digar
xUsusiyyatlar gargivasinda tasviq olunur.
Darman preparatlarinin rasional va ssmarali
tatbigi onlarin xtsusiyyatlari barads mibaligays
yol vermadan obyektiv malumatlarin verilmasi
yolu ila hayata kegirilir.

1.7. Hadaf auditoriyasi

1.7.1. Sahiyya miitaxassislari

Reseptla buraxilan darman preparatlarinin
tosvigi yalniz sahiyya miitaxassislarina aid
faaliyyatdir. Basqga preparatlarin tasviqi sahiyya
mitaxassislari, imumi ictimaiyyat va ya
pasiyentlar Uglin nazarda tutulmusdur.
Preparatlarin tasviginin gedisinda sahiyya
mutaxassislari haggda alda edilan istanilan
malumatlardan saxsi malumatlarin gorunmasina
dair tatbig edilan gaydalara uygun olaraq istifada
edilir. Bulletenlar, elektron maktublar va ya
istanilan digar mesajlar preparatlarin tasvig alati
kimi yalniz bela xabarlarin alinmasina éncadan
razilig vermis va ya almagq lgiin sorgu ila
miraciat etmis alicilara gondarilir. Alicilar
xabarlarin alinmasi ila bagh verdiklari razihgdan
istanilon vaxt imtina eda bilarlar va bu zaman
onlar Sirkatin bitin daimi adresatlar
siyahisindan darhal ¢ixarilacaglar.

Sahiyya mitaxassislarinin lglincii saxslar
tarafindan taskil olunan elmi kongreslarda va
digar pesakar tadbirlarda istirakinin
dastaklanmasi yalniz sahiyys miitaxassisinin
avvaldan gdndarilmis miraciatina asasan tamin
olunur.

Sirkat yalniz sahiyya mitaxassislari liglin
hazirlanmis va/va ya sosial sabaka va ya digar
rabita kanallari vasitasila paylasiimig informasiya
va materiallarin genis ictimaiyyata
oturiilmayacayi va ya paylasiilmayacagina
taminat verir.

1.7.2.Ictimaiyyat va ya pasiyentlar

Bizim «Saglam hayat namina» missiyamiza uygun
olarag, KRKA camiyyatin elmi informasiyaya olan
artan ehtiyacinin tamin edilmasi, sahiyya va
xastaliklarin profilaktikasi, xastaliklarin alamatlari
va simptomlari, onlarin mimkin mdalica Gsullari
haggda camiyyatin maariflanma saviyyasinin
yiksaldilmasi magsadila kecirilan mixtalif talim




activities and programmes are designed and
implemented in accordance with the highest
standards, and support the role of healthcare
providers. Information for the common public
can be very general, about a certain disease. It
must be objective, not misleading, and void of
any elements of prescription-only medicinal
product promotion. Within the scope of such
communication, the Company may provide
the common public or patients with general
leaflets and brochures containing information
on diseases, treatment and health. The
information presented in brochures is non-
promotional and no names of prescription-
only medicinal products are given.

When individual members of the common
public (patients) address requests for advice
on personal medical matters to the Company,
the enquirer is advised to consult a healthcare
professional. The Company only offers
information about its products and the proper
use of its products.

1.8. Promotional materials

Promotional materials, including their content
and graphics, are prepared in such a manner
that they do not induce ambiguity about the
product, the marketing authorisation holder
or producer, and do not imitate elements
used by other companies. All promotional
materials must meet at least minimum legal
requirements about data from SmPC and/or
Instructions for use, including data about the
marketing authorisation holder. On all
promotional or other materials, the Company
name must be presented as a clearly visible
Company logo or a Company banner. In
addition to the Company name, all
promotional materials must also contain a
complete contact address of the Company
subsidiary and/or a Company representative
office, or a website address with other
contact details.

All promotional materials and information
(whether printed, digital or oral) must be
clear, legible, accurate, up-to-date, balanced,
fair, and sufficiently complete to enable the
recipient to form their own opinion. It must

programlarina dastak vera bilar. Bela tadbir va
programlar ylksak standartlara uygun sakilda
taskil olunaraq hayata kegirilir va sahiyya
mitaxassisinin mihlim rolunu dastaklayir. Genis
ictimaiyyata tagdim olunan informasiya konkret
xastalik haggda olub, tmumi xarakter dagiya
bilar. O, obyektiv olmali, yaniltmamali va reseptla
tayin edilan preparatlarin har hansi tagvig
elementini 6zlinda aks etdirmamsalidir. Bela
tinsiyyat ¢arcivasinda, Sirkat genis ictimaiyysta
/pasiyentlara xastaliklar, onlarin mualica Usullar
va saglamlig haggda malumatlari 6ziinda aks
etdiran informasiya xarakterli varagalar
/brostrlar tagdim eda bilar. Bu brosurlarda
taqdim edilan heg bir informasiya tasviqgat
xarakteri dasimir va darman preparatlarinin
adlari geyd olunmur.

ictimaiyyat (pasiyentlar) tarafindan Sirkata saxsi
tibbi masalalarle bagli sorgu ila miraciat edildiyi
taqdirda, Sirket miraciat edan saxsa sahiyya
miitaxassisina miiraciat etmayi maslahat gorir.
Sirkat yalniz 6z preparatlar va onlarin diizgiin
istifadasi barada malumat verir.

1.8. Tagvigat materiallan

Tosvigat materiallar, o cimladan onlarin
mazmunu va grafik elementlari hazirlanarkan
onlarda preparat, geydiyyat sahadatnamasinin
sahibi va ya istehsalgi haqqda heg bir
anlasilmazhg olmamal va digar sirkatlar
tarafindan istifada edilon elementlar
takrarlanmamalidir. Preparatlarda va ya biitiin
tasviqat materiallarinda Sirkatin adi amtaa nigani
ila birlikde aydin gdriinan sakilda taqdim
olunmali va ya Sirkatin bannerinda
yerlasgdirilmalidir. Sirkatin adi ila yanasi, bitiin
tagvigat materiallarinda Sirkatin xaricdaki
miiassisasinin va/va ya nimayandaliyinin tam
Ginvani va ya digar alaga malumatlari verilmis
vebsayt tinvani da yer almalidir.

Bltin tagvigat materiallar va informasiya (gap,
ragamsal va ya sifahi sakilda olmasindan asili
olmayaragq) aliciya saxsi fikrini formalasdirmaga
imkan vermak liglin aktual, balanslasdiriimis,
adalatli va kifayat gqadar dolgun olmalidir. O,




not be misleading and must encourage the
rational use of products by presenting them
objectively and without exaggeration.
Promotional materials relating to products,
their uses and therapeutic areas must be up-
to-date, referenced, clinically relevant,
prepared in accordance with the current
SmPC and compliant with all applicable rules.
‘Off-label’ promotional messages are
prohibited.

1.8.1. Declarations and substantiation of
promotion

Information, declarations and graphic
representations must be accurate, balanced,
fair, objective and sufficiently complete to
enable the recipients to form their own
opinion of the therapeutic value of the
product concerned. They must not mislead by
distortion, exaggeration, undue emphasis,
omission, or in any other way. They must be
based on an up-to-date evaluation of all
relevant evidence from medical and scientific
literature. Unsubstantiated superlatives,
declarations like ‘product causes no adverse
reactions/toxic hazards’ or ‘risks of
addiction/dependency’ must not be used. The
term ‘new’ must not be used longer than for
12 months since the product was launched on
a particular market.

Quotations from medical and scientific
literature or from personal communications
must be faithfully reproduced (except where
adaptation or modification is required in
order to comply with any other applicable
rules, in which case it must be clearly stated
that the quotation has been adapted and/or
modified) and the precise sources identified.

References to the literature used in
promotion must be clearly stated. The
Company will provide corresponding
literature or unpublished data (‘Data on file’)
if so permitted by national legislation,
whenever required from healthcare
professionals, promptly upon request,
otherwise only data from SmPC are used.

yaniltict olmamali, preparatlari obyektiv va
mubagilasiz taqdim edarak, onlarin rasional
istifadasini tasviq etmalidir.

Preparatlar, onlarin istifadasi va terapevtik
sahalori haggda tasvigat materiallar aktual
olmali, manbalara asaslanmali, kliniki ndgteyi
nazardan ahamiyyat kasb etmali, preparatin
movcud istifads Qaydasina (PIQ) uygun olmali va
biitlin tathiq edilan qaydalara riayat edilmalidir.
"Etiketdan kanar” tagvigat mesajlari gadagan
edilir.

1.8.1. Tagviqin tasdigi va asaslandirilmas:
Adresatda sozligedan darman preparatinin
terapevtik dayari haggda mistaqil ray formalasa
bilmasi Uglin informasiya, elanlar va grafik
tasvirlar daqiq, ol¢llib-bigilmis, obyektiv va
yetarinca dolgun olmalidir. Onlar tahrif, sisirtma,
ifrat daracada xususi vurgulama yolu ila va/ve ya
istanilan digar Usulla insani yaniltmamaldir. Onlar
tibbi va elmi adabiyyatdan gotirilan bitiin
aktual stibutlarin son dayarlandirilmasina
asaslanmalidir. 9sassiz sisirtmalar va «preparatin
gabulu arzuolunmaz reaksiyalar /toksiklik» ve ya
«asihhgin yaranmasina sabab olmur» kimi
bayanatlardan istifads olunmamalidir. Miiayyan
olkalarda «yeni» soziiniin istifadasi preparatin
buraxilis tarixindan on iki ay middat kegdikdan
sonra mahdudlasgir.

Tibbi va elmi adabiyyatdan va ya saxsi Uinsiyyat
naticasinds alda edilan sitatlardan saligsli sakilda
(digar tatbig edilan gaydalarla uygunluq tgiin
adaptasiyasi va ya modifikasiyasi talab olundugu
hallar istisna olunur va bu halda sitatin
adaptasiya va/va ya modifikasiya olundugunu
gostarmak lazimdir), malumat manbayina istinad
etmakla istifada olunmahdir.

istifada edilon adebiyyatda istinadlari dizgiin
tartib etmak lazimdir. Sirkat mivafig adabiyyat
va ya darc olunmamis malumatlari (“arxiv
malumatlarini”) yalniz milli ganunvericiliyin yol
verdiyi taqdirda, sahiyya miitaxassislari
tarafindan talab olundugu zaman ilk talab tzra
taqdim edir, digar halda isa yalniz darman
preparatinin tibbi istifada talimatinin
malumatlarindan istifada olunur.




1.8.2. Comparisons with other products

If comparisons with other products are made
in promotion, such comparisons must be
based on relevant data and in accordance
with SmPCs of all the products mentioned.
When comparative data are used, they must
be factual, objective and justifiable with
reference to their source. For comparisons,
only relevant, substantial and verifiable
aspects are used. Comparisons must be
presented without distortion of data and so
that they are not misleading.

1.8.3. Approval of promotional materials

Promotional materials are verified and
approved on a country level by country
management in accordance with internal
company procedures, which are designed to
ensure that all promotional materials in use
are up-to-date and compliant with the
applicable rules as well as with the current
Summary of Product Characteristics.
Individual field force representatives (i.e.
medical, sales and/or pharmacy
representatives, key account representatives
and other company representatives) cannot
prepare their own promotional materials; all
promotional materials are prepared and
checked by competent departments and
qualified personnel in accordance with
internal company procedures and
requirements of the national legislation.

1.9 Informational or educational
materials, items of medical utility and
inexpensive promotional items

Informational or educational materials may be
offered and/or supplied to healthcare
professionals only if they are aimed directly at
the education of healthcare professionals and
patient care. Inexpensive items of medical
utility or inexpensive promotional items may
be offered and/or supplied to healthcare
professionals to whom the products are
promoted only if they are of symbolic value
(inexpensive), relevant to the healthcare
professional’s professional duties, ultimately
benefit patients, patient care or the practice

1.8.2. Digar darman preparatlari ila miiqayisa
Preparatlarin tagviqi zamani digar darman
preparatlari ile miigayisalardan istifada olunursa,
bu miigayisalar miiayyan malumatlara
asaslanmali va bitiin geyd olunan preparatlarin
tibbi istifads Talimatina uygun olmalidir. istifada
olunan nishi malumatlar faktlara va ganunlara
asaslanmali, malumat manbayina istinad edilarak
daqig olmahdir. Miigayisa Ugin yalniz aktual,
yoxlanilmasi mimkiin olan vacib aspektlardan
istifada edilmalidir. Miigayisa naticalari
malumatlari tahrif etmadan va insanlar
yaniltmayacaq sakilda taqdim edilmalidir.

1.8.3. Tasvigat materiallarinin tasdiqi

Bltiin tagvigat materiallarinin tatbig olunan
gaydalara va darman preparatlarinin qlivvada
olan tibbi istifada talimatlarina uygunlugunun
tamin edilmasi ligiin onlar nazarda tutulan daxili
sirkat qaydalarina miivafiq olaraq sirkatin 6lka
tzra rahbarlari tarafindan yoxlanilir va
tasdiglanir. Sahanin ayri-ayri nimayandalari
(mas., tibbi, satis va/va ya aptek nimayandalari,
asas mistarilarla is Uzra tamsilgilar) mistaqil
olaraq tasvigat materiallari hazirlaya bilmazlar;
butln tasviqat materiallari sirkatin daxili
gaydalarina uygun olaraq salahiyyatli sdbaler
tarafindan hazirlanir va milli ganunvericiliyin
talablarina mivafiq sakilda yoxlanilir.

1.9. informasiya va ya talim materiallari, tibbi
tayinath agyalar va kigik dayara malik
hadiyyalar

Sahiyya mitaxassislarina informativ ve ya tadris
materiallari yalniz onlar birbasa sahiyya
iscilarinin tadrisi va pasiyentlara qullug magsadi
dasidigi zaman taklif edila va/va ya tagdim oluna
bilarlar.

Preparatlarin tasviq edildiyi sahiyya iscilarina
dayari yliksak olmayan tibbi tayinatl asyalar va
tagvigat mahsullari yalniz remzi dayara malik
oldugu zaman (ucuz), sehiyya iscilarinin
professional vazifa 6hdaliklarina uygun olduqda,
natica olaraq pasiyentlara, pasiyentlarin




of medicine or pharmacy, and if this is in
accordance with national laws.

The abovementioned materials and items
must never provide a personal benefit to
healthcare professionals or be used to
improperly influence them.

Larger quantities of medical items that would
offset the routine costs of operating a
healthcare practice, i.e. supplies that are
normal and necessary for day-to-day practice,
may not be provided. Exceptions are public
health emergencies and disaster relief if this is
permissible and in accordance with national
laws.

The Company does not give cash or cash
equivalents, or items that could easily be
resold or used to generate income.

In the countries where applicable rules permit
it, an inexpensive gift not related to the
practice of medicine may be given on an
infrequent basis to healthcare professionals.

1.11. Marketing staff

1.11.1. Education

The company representatives, including the
representatives engaged under a contract
with a third party, who call on healthcare
professionals in connection with the
promotion of the Company’s products, must
be properly trained and have sufficient
scientific knowledge to be able to provide
accurate and complete information about the
products they promote. This is ensured by a
regular periodic training system for all Krka’s
representatives who are trained about the
applicable rules.

1.11.2. Individual calls

Krka’'s representatives must work in a
professional, responsible and ethical manner.
At each call, they must provide healthcare
professionals with a Summary of Product
Characteristics, or they must at least have it
available upon request for each product that
they present. Krka's representatives should
ensure that the frequency, timing and

gaygisina galmaga va ya tibbi va ya aczacilig
tacriibasina fayda verdiyi tagdirda va milli
ganunvericiliye uygun oldugu zaman taklif edile
va/va ya tagdim edila bilar.

Yuxarida geyd edilan material va agyalar heg vaxt
sahiyya miitaxassislarina saxsi manfaat
gatirmamali va ya onlara mivafig olmayan
tarzda tasir etmak Ugln istifada edilmamsalidir.
Tibbi praktikanin faaliyyati zamani giindalik
xarclari tamin eda bilacak gadar, yani glindalik
tacriiba tglin normal va zaruri olan boyiik
migdarda tibbi tayinath agyalar taqdim edils
bilmaz. Ictimai sahiyya sahasinda meydana ¢ixan
fovgalada vaziyyatlar va ya tabii falakatlarin
aradan galdirilmasi zamani milli ganunvericiliyin
yol verdiyi va ona miivafiq oldugu hallar istisna
taskil edir.

Sirkat pul vasaitlari va ya onlarin ekvivalentlarini,
eyni zamanda asanligla yenidan satila va ya galir
alda etmak lglin istifada oluna bilan asyalar
taqgdim etmir.

Movcud ganunlara miivafig olarag bela hallarin
icaza verildiyi dlkalarda tibbi tayinatl olmayan
ucuz hadiyyalar sahiyya is¢ilarina nadir hallarda
verila bilar.

1.11. Marketinqg amakdaslari

1.11.1. Talim

Sirkat niimayandalari, o cimladan lglincl saxsla
miuqavila asasinda islayan va sirkat
preparatlarinin tasviqgi il alagadar sahiyya
mitaxassislarini ziyarat edan nlimayandalar
tasviq edilan darman preparatlari haggda tam va
dolgun informasiya taqdim etmak tgiin kifayat
gadar hazirliga va zaruri elmi biliklara malik
olmalidirlar. Nazarda tutulmus hazirliq bu sahada
bltin moévcud gaydalara uygun olaraq, Krka-nin
butun tibbi nimayandalari Ggiin miintazam talim
sistemi vasitasila tamin olunur.

1.11.2, Fardi ziyaratlar (iiz-liza va virtual)

Tibbi nimayandalar 6z islarini pesakarcasina,
masuliyyatla va etik normalar g¢argivasinda yerina
yetirmalidirlar. Har ziyarat zamani onlar sahiyya
mitaxassislarina darman preparatinin tibbi
istifada talimatini tagdim etmali va ya an
azindan, tasviq etdiklari har bir preparatin
istifada gaydasi talab edildikda, tagdim etmak
liclin 6zlarinda saxlamaldirlar. Tibbi




duration of calls to healthcare professionals,
together with the manner in which they are
made, do not cause any inconvenience. Krka’s
representatives must not use any inducement
or deception to gain a call. On a call, or when
seeking an appointment for a call, Krka's
representatives must, from the outset, take
reasonable steps to ensure that they do not
mislead as to their identity or that of the
company they represent.

1.11.3. Duty to accept reports about adverse
reactions and opinion about the products

Krka's representatives must have at hand
forms for reporting adverse drug reactions
(CIOMS or other forms if locally required) at
each call and make them available if so
required. Reports about adverse drug
reactions must be forwarded to the person
responsible for pharmacovigilance in the
country.

1.11.4. Market research and non-
interventional studies

Krka's representatives can occasionally assist
in market research, non-interventional clinical
studies and other similar research
programmes if this is permitted by national
law. Involvement of Krka’s representatives in
market research and non-interventional
clinical studies must be strictly separated from
their promotional activities.

1.12. Events
1.12.1. Objectives

The purpose and focus of all promotional,
scientific or professional meetings,
congresses, conferences, symposia, webinars,
and other similar events organised or
supported by the Company (an ‘event’) for
healthcare professionals is to inform
healthcare professionals about the Company’s
products and/or to provide scientific and/or
educational information.

1.12.2. Venue

niimayandalar sahiyys mitaxassisina edilan
ziyaratin tezlik, vaxt va middatinin, elaca da
onun kegirilma tarzinin narahatliq
dogurmamasina ¢alismalidirlar. Tibbi nlimayanda
ziyarat kecirmak Gctin heg bir tahrik ve ya
hiylalardan istifada etmamalidir. Ziyarat zamani
zamani va ya ziyaratla bagl razilasma prosesinda
tibbi nimayandalar lap avvaldan 6z kimliklari va
ya temsil etdiklari sirkat barada dizgiin
malumatlarin verilmasina xususi diggat
ayirmalidirlar.

1.11.3. Darman preparatlari ila badgl
arzuolunmaz reaksiyalalar haqqda hesabat va
raylarin gabul edilma 6hdaliyi

Tibbi nlimayandalarda har bir ziyarat zamani
arzuolunmaz reaksiyalar barada rasmi hesabat
formasi (yerli organlarin talabi tizra CIOMS va ya
digar forma) movcud olmali va ya talab edilarkan
onlari tagdim etmsalidir. Darman preparatiils
bagh arzuolunmaz reaksiyalar haqqda hesabatlar
dlkanin aczacilig nazarati organinin masul
saxsina gondarilmalidir.

1.14.4 Bazarin éyranilmasi va

epidemioloji tadqigatlar

Milli ganunvericiliyin yol verdiyi taqdirds, tibbi
niimayandalar vaxtasiri bazarin 6yranilmasi va
epidemioloji tadqigat programlarinin hayata
kecirilmasina yardim gostara bilarlarTibbi
nimaysndalarin bazarin dyranilmasinda va
epidemioloji tadqigatda istiraki ciddi sakilda
tasviqg tadbirlarindan uzaq olmali va yerli
rahbarlik tarafindan buna nazarat edilmalidir.

1.12, Tadbirlar
1.12.1. Magsadlar

Sirkatin dastayi ila sahiyya mitaxassislari tiglin
taskil edilan va ya kegirilan bitiin tasviqat, elmi
va ya pesakar tadbir, kongres, konfrans,
simpozium, vebinar va digar banzar tadbirlarin
(“tadbir”) asas magsadi sahiyya miitexassislarini
Sirkatin darman preparatlari barada
malumatlandirmag va/va ya onlar elm va ya
tadris xarakterli informasiya ila tamin etmakdir.

1.12.2.Tadbirlarin kegirildiyi yer




All the events organised or supported by or on
behalf of the Company must be held at an
appropriate venue that suits the main
purpose of the event and makes the most
sense logistically. The event takes place
outside the participants’ home country only if
it is organised for participants from different
countries, or if the relevant resource or
expertise that is the object or subject of the
event is only available in another country. The
Company must avoid using luxury hotels,
resorts and venues that are renowned for
their entertainment facilities or may be
considered extravagant.

1.12.3. Information

Promotional information that appears on
exhibition stands or is'distributed to
participants at international events must refer
to products registered in the market where
the event takes place, or products registered
in the markets of participants and can
therefore also refer to products (or uses) not
authorised in the country where the event
takes place, as long as

(a) Any such promotional material is
accompanied by a suitable statement
indicating the countries in which the product
is authorised and makes it clear that the
product or use is not authorised in a particular
country;

(b) Any such promotional material, which
refers to prescribing information (indications,
warnings, etc.), authorised in a country or
countries where the product is authorised
should be accompanied by an explanatory
statement indicating that marketing
authorisation conditions differ internationally.

1.12.4. Hospitality

Hospitality may be offered to healthcare
professionals in connection with local,
national or international scientific and/or
educational events organised by the Company
or a third party. Such events may take place in
the country or abroad. Hospitality may be
offered also in connection with the
Company’s site visits.

Sirkatin dastayi ile yaxud onun adindan tagkil
edilan va ya kegirilan bitlin tadbirlar asas
maqsadlarina uygun va alagadar olan
obyektlards kegirilir. Tadbirlar miixtalif
olkalardan olan istirakgilar ligiin tagkil olundugu
halda, yaxud tadhirin obyektini va ya subyektini
taskil edan mivafig resurs va ya biliklarin yalniz
digar 6lkada mévcud oldugu taqdirds, o,
istirakcilarin yasadiglari 6lkanin hiidudlarindan
kanarda kegirilir. Sirkat madani-aylancali
tadbirlarin kegirildiyi yerlar kimi taninan va ya
haddan artig nafis hesab olunan obyektlarin
istifadasindan gaginmalidir.

1.12.3 informasiya

Beynalxalg tadbirin Sargi stendinda niimayis
etdirilan va ya istirakcilari arasinda yayilan
tasvigat-marketing xarakterli informasiya
tadbirin kegirildiyi 6lkada vo ya istirakcilarin
olkasinda geydiyyata alinmis preparatlar
olmalidir va bu sababdan da, tadbirin kegirildiyi
tlkada hala geydiyyata alinmamig preparatlara
(va ya onlarin tatbigina) asagidaki sartlara uygun
olaraq aid edila bilar:

(a) istanilan bels tasvigat materialina
preparatlarin geydiyyatdan kegdiyi 6lkalarin adi
gostarilmakla onu mivafig sakilda tasdiq edan ve
preparat va ya onun tatbiginin ayrica bir dlkada
geydiyyata alinmadigini izah edan sanadlar alavs
edilmalidir,

b) bu, preparatlarin tasdiq edildiyi 6lkada va ya
dlkalarda tatbiq lzra talimatlara aid olan
istanilan bela tagvigat material (gostarislar,
ehtiyat tadbirlari va s.) preparatin geydiyyat
sartinin mixtalif 6lkalarda fargli olmasi barada
izahedici bildirisla miisayat olunmaldir.

1.12.4. Qonagparvarlik

Sirkat va ya har hansi liclinct tarafin tagkil etdiyi
yerli, milli va ya beynalxalq elmiva/va ya tadris
tadbirlari ila bagh sahiyya mitaxassislarina
miinasibatda gqonaqgparvarlik niimayis etdirila
bilar. Bels tadbirlari dlkada va ya xaricda
kecirmak olar. Qonagparvarlik hamginin zavoda
ekskursiya zamani da niimayis etdirila bilar.




All forms of hospitality offered to healthcare
professionals must be reasonable and strictly
limited to the main purpose of the event. As a
general rule, the provided hospitality must
not exceed what healthcare professionals
would normally be prepared to pay by
themselves on such occasions and must not
exceed the main purpose or the scientific
value of the event. Hospitality is limited to
accommodation, travel and meals (food and
drinks). Travel should always be on the most
direct and logical route, taking into account
costs to the Company. Arrivals and departures
should, whenever logistically possible,
coincide with the beginning and end of the
meeting. Hospitality is offered only to persons
who qualify as participants in their own right,
except in those rare instances where a
healthcare professional with a disability
genuinely requires a carer to enable them to
travel.

The Company has implemented cost limits for
hotels and meals that are consistent with
norms and requirements in each country.

The Company must not provide or fund any
stand-alone hospitality that is not in relation
to, and necessary for, a professional meeting.
The provision or funding of entertainment is
not permitted.

If sponsoring or organising an event where
some attendees participate online, the
Company may provide or fund appropriate
food and drinks only for those healthcare
professionals who are present in person at an
appropriate meeting location. The Company
must not provide or fund any food or drinks
for individual online attendees.

1.12.5. Exhibitions

Exhibitions are intended for advancement of
scientific and professional knowledge and
experience among healthcare professionals.
On the exhibition stand, the name of the
Company must be clearly visible and
recognisable. Informational or educational
materials, items of medical utility and
inexpensive gifts may be made available at
the stand.

1.13.  Site visits

Sahiyya mitaxassislarina garsi nlimayis etdirilan
bitiin gonaqparvarlik formalari 6z saviyyasina
gora magbul olmali va tadbirin asas magsadi ila
mahdudlasmalidir. Bir qayda olaraq,
qonaqparvarlik tazahirlari sahiyya
mtaxassislarinin dayarini 6days bildiklari
saviyyani kecmamali, tadbirin magsadi va elmi
dayarindan artig olmamalidir. Qonagparvarlik
yasaylsg yeri, nagliyyat ve yemak xarclarinin (icki
va yemak) ddanilmasi ile mahdudlasir.

Sayahat Sirkatin xarclari nazara alinmaqla,
hamisa birbasa va mantiqli margrutlarla hayata
kegirilmalidir. Mantigi baximdan mimkiin oldugu
zaman galis va gedis tadbirin baslanmasi va
bitmasi vaxti ila Ust-Usta dismalidir.

dlil olan sahiyya iscisinin hagigatan gaygl
gostaracak hamiya ehtiyaci oldugu hallar istisna
edilmakla, qonagparvarlik rasmi olaraqg
istirakcilar kimi tasnif edilan saxslara
minasibatda nlimayis etdirilir.

Sirkat har bir élkanin mivafig norma va
talablarina uygun olarag, mehmanxana va yemak
xarclariila bagh giymat limitlari tathiq edir. Sirkat
professional toplanti ila alagasi olmayan va ya
zaruri hesab edilmayan ayri-ayn
nimayandaliklarin goris xarclarini garsilamir va
maaliyalasdirmir.9ylanca ila bagl xarclarin tamin
edilmasi va 6danilmasina icaza verilmir.

Sirkatin sponsorluq va ya tagkil etdiyi tadbirlarda
baziistirakgilar on-line gatildigl zaman, Sirkat
yalniz toplantinin kegirildiyi yerds saxsan igtirak
edan saxslari yemak va igki ile tamin eda va ya
pulunu 6daya bilar. Sirkat fardi online
istirakcilari yemak va ya icki ila tamin etmamali
va ya onlarin xarclarini 6damamalidir.

1.12.5. Sargilar

Sargilar sahiyys mutexassislari arasinda elmi-
pesakar bilik va tacriibanin tasviq edilmasi lglin
nazards tutulmusdur. Sirkatin adi sargi stendinda
aydin goriinmali va taninmalidir. Stendds
informasiya va ya tadris materiallarinin, tibbi
tayinath agyalarin nimayis etdirilmasi va kigik
dayarli hadiyyalarin olmasina yol verilir.

1.13. Sirkatin obyektlarina safarlar




A site visit of the Company’s manufacturing,
distribution or R&D facilities can help
healthcare professionals and customers to
better understand the Company’s core
manufacturing capabilities, technology and
operations. As such, site visits must have
genuine educational value. :
Concerning venue, information given and
hospitality, the same provisions apply as
described under Events (see point 1.12).

1.14. Educational support

The Company may support scientific, medical,
pharmaceutical, and professional education,
thus contributing to the advancement of
scientific medical knowledge of healthcare
professionals.

The Company may provide educational
support to individual healthcare professionals
or healthcare organisations.

The event, for which the attendance of a
healthcare professional is supported, must
primarily consist of scientific, educational, and
professional content, must be directly
associated with the healthcare professional’s
practised therapeutic area, and must be
directly related to the Company’s therapeutic
areas. The event may be conducted in person,
online or may be a combination of both.
Educational support may only include
remuneration of the registration fee, travel,
accommodation, and reasonable hospitality. It
must not include daily allowances or any
other costs associated with the attendance at
the event and cannot be extended to family
members or accompanying persons.

The Company does not finance the
attendance of individual healthcare
professionals at certified courses or
programmes contributing to postgraduate
qualifications and degrees of education since
this would provide significant personal
benefit.

The aim of the educational support provided
by the Company is to facilitate the spread of
the latest scientific developments, knowledge
and medical practical recommendations
among healthcare professionals, thus
contributing to their competencies. The
Company aims at building its positive image in

Obyektlara safar hagiqi tadris dayarina malik
oldugundan, sirkatin istehsal, distribltor va ya
ETM-na (elmi-tadgigat markazlarina) safarlar
sahiyya miitaxassislari va mustarilara sirkatin
asas istehsal imkanlari, texnologiya va
amaliyyatlarini daha yaxsi basa diismaya komak
eda bilar.

Tadbirlarin kegirilma yeri, tagdim edilan
informasiya ve qonaqparvarlik ila bagh da
“Tadbirlar” bélmasinin middaalar tatbig edilir
(baxin: band 1.12.)

1.4. Talima dastak

Sirkat elm, tibb va aczaciliq sahasinda talima
dastak gostararak, bununla sahiyya
miitaxassislarinin elmi-tibbi bilik saviyyalarinin
yaxsilasmasina komak eda bilar.

Sirkat fardi sakilda sahiyysa mitaxassisi va ya
sahiyya taskilatinin talimina dastak vera bilar.
Sirkatin dastayi sayasinda sahiyya mitaxassisinin
istirak etdiyi tadbir ilk névbada elmi, tadris va
pesakar mazmunlu olub, mitlaq sahiyya iscisinin
faaliyyat gostardiyi terapiya sahasi ila bagh ve
Sirkatin terapiya sahalari ila birbasa alaqasi
olmalidir. Tadbir fardi gaydada, online va ya
ikisinin kombinasi sakilda kegirila bilar.

Talima dastak yalniz geydiyyat haqqi, yol va
yasayig yeri xarclarinin édanilmasi ve mivafiq
gonagparvarlik ile mahdudlasa bilar. Tadbirda
istirakla bagh giindalik va ya istanilan digar
xarclar, elaca da aila lizvlarina va misayat edan
soxslara qarsi talima dastak sartlari samil edila
bilmaz.

Sirkat ali tahsildan sonra ixtisas va ya tahsil
daracasini artirmaq Ugiin ayri-ayri sahiyya
mitaxassislarinin sertifikat veran kurslar va ya
programlarda istiraklarinin istirakgilara
ahamiyystli daracada saxsi manfaat gatira
bilacayina gora onlari maaliyalasdirmir.

Talima dastayin tamin olunmasinin magsadi son
elmi arasdirmalar , bilik, praktiki tibbi tovsiyalarin
va tacriibalarin sahiyya mitaxassislari arasinda
yayllmasina kdmak etmakla, onlarin gabiliyyat va
bacariglarinin artirilmasindan ibaratdir. Sirkatin
maqsadi yeni biliklarin alds olunmasina komak




the healthcare community by means of
contributions to acquiring new knowledge.

1.15. Service and consultancy

Expert advice and support from healthcare
professionals, healthcare organisations and
patient organisations helps the Company to
make decisions that ultimately benefit patient
care. The Company may engage appropriate
experts from these segments of the
healthcare community to provide necessary
services, including serving as experts on
advisory boards, speaking at and chairing
events, participating in research, participating
in focus groups and market research, and
training and educating about products.

1.15.1. Healthcare professionals
Engagement of healthcare professionals and
related arrangements must meet the
following criteria:

(a) A legitimate need for the services has
been clearly identified before they are
required and before making arrangements
with prospective consultants;

(b) A written contract or agreement is
entered into specifying the nature of services
to be provided and, subject to point (c) below,
the basis for payment of these services;

(c) Remuneration for services is
reasonable and reflects the fair market value
of services provided considering the skills,
experience, job role, prominence and location
of the individual performing the services;

{d) Remuneration is made only for
performed work;
(e) Healthcare professionals are selected

based only on their qualifications, expertise
and abilities to provide the service. The
Company personnel responsible for selecting
the experts must have the expertise required
to evaluate whether the proposed healthcare
professionals are appropriate;

(f) The number of engaged healthcare
professionals is not greater than the number
reasonably necessary to achieve the identified
need;

(g) The Company maintains relevant
records and makes appropriate use of the
services provided by consultants;

gostararak sahiyya organlari arasinda misbat
imic yaratmaqdir.

1.15. Xidmatlar va konsultasiyalar

Ekspert maslahati va sahiyya iscilari, taskilatlar
pasiyent assosiyasiyalarinin dastayi Sirkata
pasiyentin mualicasina fayda veracak gararlar
gabul etmayas kdmak edir. Sirkat maslahat
suralarinda ekspert gqisminda xidmat gostarmak,
tadbirlards nitq sGylamak va sadrlik etmak,
tadqgigatlara qosulmag, fokus-qruplar va bazarin
oyranilmasina gatilmag, hamcinin preparatlarla
bagh talim va tadris faaliyyatlari hayata kecgirmak
da daxil olmaqla, sahiyys organlarinin bu
sahalarindan mivafig ekspertlar calb eda bilar.

1.15.1. Sahiyya miitaxassislari
Sahiyya iscilarinin calb olunmasi va muvafiqg
tadbirlar asagidaki meyarlara uygun olmalidir:

(a) Xidmatlarla bagli talab olunan ganuni talabat
onlara ehtiyac duyulmazdan va potensial
konsultantlarla anlagsma imzalanmamisdan avval
dagig miayyan edilir;

(b) Gostarilacak xidmatlarin xarakterini va
asagida geyd edilan band (c) nazara alinaraqg, bu
xidmatlarla bagh 6danislarin asasini miiayyan
edarak, yazih miiqavila va ya anlagsma imzalanir;
(c) Gostarilan xidmatlarin hagql miinasib olub,
xidmat gostaran saxsin bacariq, tacriiba, vazifa,
faaliyyat sahasinda taninmasi va yerlasdiyi yer
nazara alinmagla, gostarilon xidmatlarin adalatli
bazar dayarini aks etdirir.

(d) Xidmat haqqi yalniz icra olunmus isa gora
odanilir;

(e) Sahiyya iscilari yalniz ixtisas, tacriibs va
xidmat gostarmak bacariglarina asaslanaraq
secilir. Ekspertlarin seciimasi ila bagh Sirkatin
masul iscilari taklif olunan sahiyys
miutaxassislarinin mivafigliyini dayarlandirmak
tg¢ln talab olunan tacritbaya malik olmalidirlar;

(f) konkret talablars asaslanaraqg, calb olunan
sahiyya mitexassislarinin sayi talab olunan
maqbul saydan artig olmamaldir;

(g) Sirkat muvafig mihasibat ugotu aparir va
maslahatgilarin gdstardiyi xidmatlarin mivafig
sokilda gdstarilmasini tamin edir;




(h) The hire of a healthcare professional
to provide a relevant service is not an
inducement to recommend, prescribe,
purchase, supply, sell or administer a
particular product.

Krka supports all efforts made in order to
provide transparency in any transfers of value
between pharmaceutical companies and
healthcare professionals, and complies with
all applicable rules, while applying special
attention to compliance with applicable
personal data protection rules. Krka supports
that the experts declare that they have
provided paid services to the Company
whenever they write or speak in public about
a matter that is the subject of the agreement
or any other issue relating to the Company.

1.15.2. Healthcare organisations

Contracts between the Company and
healthcare organisations under which they
provide any type of services to the Company
are only allowed if such services (or other
funding):

(a) Are provided for supporting
healthcare or research and development;

(b) Do not constitute an inducement to
recommend, prescribe, purchase, supply, sell
or administer specific prescription-only
medicinal products;

(c) Any remuneration for rendered
services reflects the fair market value of
services provided;

(d) Remuneration is not dependent on
prescribing or recommending products and no
condition of this type may be expressed or
indicated.

If the Company sponsors an activity, the
amount paid must be fair market value
considering the nature and scale of the
activity and any commercial benefit available
to the Company.

1.16. Social contributions
The Company may contribute to the
communities it serves by making charitable

(h) Mivafig xidmatlarin gostarilmasi ile bagli SM-
nin calb edilmasi konkret darmani preparatini
tovsiya va tayin etmak, satin almagq, tadartk va
va istifadasina sovq etmayi nazarda tutmur.
KRKA aczaciliq sirkatlari ila sahiyya isgilari
arasinda istanilan dayarlarin verilmasi zamani
soffafligin tamin edilmasina yénalmis bitiin
saylari dastaklayir va gaxsi malumatlarin
qgorunmasi ila bagh miivafiq gaydalara xiisusi
diggat yetirarak, bununla bagh bitiin tatbiq
olunan ganunlara riayst edir. KRKA ekspertlarin
migavilanin predmeti olan va ya Sirkatla bagl
har hansi basga masale haqqgda ictimaiyyata
yazan va ya danigan zaman Sirkata édanis
asasinda xidmatlarin gdstardiyini bayan
etmalarini dastaklayir.

Bu konsultasiya xidmatlarini va ya digar
xidmatlari ehats edan razilasmalar bu va ya digar
daracada konkret razilagmaya aid olub, mivafig
mevyarlara uygun olmalidir:

1.15.2 Sahiyya taskilatlar

Sirkatla musassise, taskilat va ya sahiyya
mitaxassislarinin camiyyatlari arasinda
miqavilalar carcivasinda bu muassisalar,
taskilatlar va ya camiyyatlarin Sirkata yalniz
asagidaki sartlars miivafiq olaraqg xidmatlar (va
va basga maaliya dastayi) gostarilmasina imkan
verilir:

(a) sahiyya vo ya elmi tadgiqatlari va
arasdirmalar dastaklamak maqsadila hayata
kegirilir;

(b) spesifik reseptla buraxilan darmanlarin
tovsiya edilmasi, tayin olunmasi, satin alinmasi,
tadarlkd, satisi va ya istifadasina sévqg etmayi
nazards tutmur;

(c) gostarilan xidmatlara gora bitiin 6danislar
adalatli bazar dayarina mivafig olmalidir;

(d) 6danis darman preparatlarinin tayin va ya
tovsiya edilmasindan asili deyil va buna banzar
hec bir sart ifada edila va ya gostarila bilmaz.

Sirkat faaliyyata sponsorluq etdiyi taqdirda,
foaliyystin tabiati ve miqyasi, Sirkatin alda etdiyi
komersiya galiri nazara alinaraqg, 6danilacak
mablag adalatli bazar dayarina miivafiq
olmalidir.

1.16. ianalar
Sirkat ganunvericilik yol verdiyi taqdirds,
sahiyyanin magsadlarina dastak olmagq lgilin




financial and in-kind donations to healthcare
organisations to support healthcare goals if
permitted by national legislation. Legitimate
purposes include support or scientific
research, medical education, patient
education, patient access to healthcare and
the overall development of healthcare
systems.

Donations and benefits in kind to healthcare
organisations are only allowed if they:

(a) Are given as a response to an
unsolicited and independent request from the
potential recipient;

(b) Are given to cover for a specific need,
programme or project of the potential
recipient and not as an unrestricted
contribution;

(c) Are not provided to individual
healthcare professionals or for the benefit of
individual healthcare professionals;

(d) Are documented and kept on record
by the Company; and
(e) Do not constitute an inducement to

recommend, prescribe, purchase, supply, sell
or administer specific products, and the
Company does not expect any favours or
benefits for its social contributions, and

(f) Are in accordance with all applicable
rules.
1.17. Patient organisations

In accordance with Krka’s mission, the
Company may provide financial support
and/or non-financial support to patient
organisations to benefit healthcare or society.
The Company may engage patient
organisations to provide services for the
purpose of supporting healthcare or research.
The Company does not seek any influence on
patient organisations’ activities and/or
materials they support because of the
Company’s commercial interests.

1.18. Disclosure of transfers of value to
healthcare professionals, healthcare
organisations and patient organisations

Transparent relations and interactions
between the Company and healthcare
professionals, healthcare organisations and
patient organisations assist informed

sahiyya taskilatlarina maaliya va pul ianalari
etmakla, xidmat gostardiklari comiyyatlara téhva
vera bilar.Qanuni magsadlara dastak va ya elmi
arasdirma, tibbi maariflandirma, pasiyentin
maariflandirilmasi, pasiyentin sahiyya
xidmatlarindan istifada eda bilmasi va sahiyya
sistemlarinin Umumi inkisafi daxildir.

Sahiyya tagkilatlarina iana va geyri-pul
vasaitlarinin verilmasina yalniz asagidaki sartlorls
icaza verilir:

(a) potensial alicinin biznesla alagasi olmayan vo
mustaqil sorgusuna cavab olaraq verilir;

(b) geyri-mahdud tohve kimi deyil, potensial
ahcinin konkret ehtiyacini, program va ya
layihasinin xarclarini ddamak Gglin verilir;

(c) ayri-ayri sahiyya iscilarina va ya ayri-ayri tibb
mitaxassislarinin manfaati namina verilmir;

(d) Sirkatin tarafindan sanadlasdirilir va gorunub-
saxlanir; va

(e) konkret darman preparatlarinin tévsiya va
toyin edilmasi, aligl, tadariiki, satisi va ya
tatbigina sdvg etmak Giglin nazarda tutulmur va
Sirkat ianalara gora heg bir imtiyaz ve ya manfaat
gozlamir; va

(f) mivafiq gaydalara uygun olur.

1.17. Pasiyent tagkilatlar

KRKA-nin missiyasina uygun olaraq sirkat
sahiyyanin inkisafi /ictimaiyyatin rifahi namina
pasiyent tagkilatlarina maddi va /va ya qeyri-
maddi dastak gdstara bilar. Sirkat pasiyent
tagkilatlarini sahiyya va tadgiqatlara dastak
magqsadils xidmat gdstarmak lglin calb eda bilar.
Sirkat 6z kommersiya maraglart namina dastak
verdiyi pasiyent taskilatlarinin faaliyyatina va/va
ya materiallarina miidaxila etmamsalidir.

1.18. Sahiyya miitaxassislari, sahiyya taskilatlar
va pasiyent tagkilatlarina dayarlarin verilmasi
haqqda informasiyanin agiglanmasi

Sirkatla sahiyya mutaxassislari /sahiyya
tagkilatlari va pasiyent taskilatlari arasinda saffaf
munasibatlar va garsiligh alagalar gararlarin
gabul olunmasina, geyri-etik vo ganunsuz




decision-making and help prevent unethical
and illegal behaviour. The Company should
endeavour to disclose transfers of value
within the scope of the Medicines for Europe
Code of Conduct on all territories where the
Medicines for Europe Code of Conduct applies
where such a disclosure and/or reporting is
not defined by other applicable rules.
Transfers of value may include anything of
value that is provided or transferred by the
Company (directly or indirectly via third party
acting at its direction) to a recipient, including
monetary payments or in-kind benefits.
Disclosures must always comply with data
privacy legislation and competition law.
Disclosures are published on the websites for
each market on a yearly basis by 30 June for
the previous year.

The Company should disclose engagements
and transfers of value to healthcare
professionals and healthcare organisations
that could potentially pose a conflict of
interest, and should encourage the recipients
of the transfers of value to disclose them
where this would be in the best interest of
patients or the public.

The Company discloses transfers of value in
the recipient’s country of primary practice.

1.18.1. Healthcare professionals

On individual, named basis, the following
transfers of value shall be disclosed:

- Fees for services and consultancy:
aggregated honoraria (excluding expenses
such as meals and drinks, travel and
accommodation) paid by the Company to a
healthcare professional in exchange for the
provision of services, such as serving as an
expert on an advisory board, speaking at a
Company organised event, participating in a
focus group, etc. Fees paid in connection with
R&D activities or market research are
excluded from the scope of the disclosure.

- If a healthcare professional refuses to
provide consent required under applicable
personal data protection rules, the data will
be disclosed on an anonymous basis. If
multiple healthcare professionals refuse

davranisin garsisinin alinmasina komak edir.
Sirkat dayarlarin verilmasi haqqda
informasiyanin tagdim olunmadigi va/va ya
aciglanmasi gaydasinin miayyan edilmadiyi
arazilarda Avropa lizra Darman Preparatiari
Assosiasiyasinin glivwvads olan Macallasinin
malumatlarini agiglamaga calismahdir. Dayarlarin
verilmasi dedikda, sirkat tarafindan (bilavasita va
ya dolayi olarag onun maraglarina xidmat edan
ticlincl saxs vasitasila) alan saxsa tagdim edilan
va ya verilan har hansi giymatli-dayarli agyalar, o
ciimladan istanilan formada pul 6danislari va ya
miukafatlar ola bilar.

informasiyanin aciglanmasi har zaman
malumatlarin maxfiliyi hagqda ganunvericilik va
ragabat ganununa mivafiq hayata kegirilmalidir.
Har bazar tzro avvalki il Gizra informasiyanin
aciglanmasi har il cariilin 30 iyununa gadar veb-
sahifada darc edilmisdir.

Sirkat potensial maraglarin togqusmasini yarada
bilacak 6hdalik va dayarlarin sahiyya iscilari v
taskilatlarina agiglamali va pasiyent va ya
camiyyatin manafeyina uygun oldugu taqdirda,
dayarlarin otirtldiyd ahcilar bu informasiyani
aciglamaga tasviq etmoalidir.

Sirkat dayarlarin dtlrilmasi haqqda
informasiyani alicinin asas faaliyyat dlkasinda

aciglayir.

Sahiyya miitaxassislari

Har bir individual tagkilata dayarlarin otlrilmasi

haggda asagidaki informasiya taqdim olunur:

- xidmatlar va konsultasiyalar Gglin
qgonorarlar: pul miikafati (gidalanma,
sayahat va yasayis yeri xarclari istisna
olmagla), Sirkat tarafindan tagkil olunan
tadbirlarda ¢ixis edan, fokus gruplarinda va
s. istirak edan, ekspert-maslahat surasinin
iclaslarinda ekspert kimi ¢ixis edan sahiyye
iscisina xidmat haqqi kimi Sirkat tarafindan
ddanilir. Elmi tadqqigat ve arasdirma va ya
bazar tadgiqatlari gargivasinda
mutaxassislara 6danilan qonorarlar
aciglanmir.

- Sahiyya muitaxassisi saxsi malumatlarin
gorunmasi Uglin tatbhiq olunan gaydalara
uygun olaraq raziliqg vermakdan imtina




consent, then the transfer of value data must
be aggregated indicating the number of
healthcare professionals included in the
aggregation.

Provided support to attend third party
organised events, site visits and Company
organised events must be disclosed in these
sub-categories. The (total) amount of support
provided, which may include registration fees
travel and/or hotel costs and the number of
healthcare professionals supported, must be
disclosed.

!

1.18.2. Healthcare organisations

On individual, named basis, the following
transfers of value shall be disclosed:

- Fees for services and consultancy:
aggregated honoraria (excluding expenses
such as meals and drinks, travel and
accommodation) paid by the Company to a
healthcare organisation in exchange for the
provision of services, e.g. serving as an expert
on an advisory board, speaking at a Company
organised event, participating in a focus
group, etc. Fees paid in connection with R&D
activities or market research are excluded
from the scope of the disclosure.

- Grants and donations: aggregated
monetary amounts and brief description of
the nature of the grant or donation (e.g.
research grant, equipment donation, product
donation, etc.).

- Sponsorship of activities and events:
aggregated monetary amount of all
sponsaorships.

1.18.3. Patient organisations

On individual, named basis, the following
transfers of value shall be disclosed:

- Support: financial and in-kind support
in the form of grants, donations and
sponsorship of activities and events.

- Fees for services: contracted services
per patient organisation including a brief
description of the nature of the transfer of
value and the amount provided.

etdikda, malumatlar anonim sakilds
aciglanacag. Bir nega sahiyya is¢isinin raziliq
vermakdan imtina etdiyi tagdirda, doyarlorin
toplanmasina daxil edilmis sahiyya
miutaxassislarin sayi gostarilmakla,
dayarlarin 6turilmasi haggda malumatlar
imumilasdirimalidir.Uciincii tarafin taskil
etdiyi tadbirlarda istiraka dastak, Sirkatin
taskil etdiyi zavoda ekskursiyalar va tadbirlar
bu alt kateqoriyada agiglanmalidir.
Qeydiyyat haqq, nagliyyat xarclari va / va ya
yasayis yeri va arzaq xarclari, dastaklonan
sahiyya muitaxassislarinin sayi da daxil
olmagla, Sirkatin gostardiyi dastayin Umumi
mablagi haggda informasiya agiglanmaldir.

1.18.2.5ahiyya taskilatlar

Har bir taskilat tiglin fardi sakilda va adlar geyd
edilmakla, dayarlarin verilmasi hagqda asagidaki
informasiya tagdim olunur:

xidmatlar va konsultasiyalar Gictin
qgonorarlar: pul mikafati (arzaq, sayahat va
yasayls yeri xarclari istisna olmagla), Sirkat
tarafindan taskil olunan tadbirlarda cixis
edan, fokus qruplarinda va s. istirak edan,
ekspert-maslahat surasinin iclaslarinda
ekspert kimi ¢ixis edan sahiyya iscisine
xidmat haqaqi kimi sirkat tarafindan 6danilir.
Elmi tadgigat va arasdirma va ya bazar
tadgigatlar ¢argivasinda miitaxassislara
ddanilan qonorar aciglanmur.

grantlar va ianalar: pul mablaglari va grantin
va ya iananin qisa tasviri (tadqgiqgat tgiin
grantlar, avadanliq lgiin iana, mahsullar
tclin iana va s.).

faaliyyat va tadbirlara sponsorluq: bitin
sponsorlug faaliyyati ila bagh ddanilmis
umumi pul vasaiti.

1.18.3. Pasiyent tagkilatlari

Har bir konkret pasiyent tagkilati tictin asagidaki
dayarlarin verilmasina dair informasiya taqdim
olunur:

Dastak: grant, iana va faaliyystlara
sponsorlug saklinda maaliya ve miikafat
dastayi;

Xidmatlar tiglin qonorar: dayar va mablagin
oturilmasinin gisa tasviri daxil edilmakla va
har bir pasiyent tagkilati tiglin miqavila Gizra




1.19. Responsibility

Krka's representatives and all marketing staff
are responsible for providing true, accurate
and essential information consistent with the
Summary of Product Characteristics. Krka’s
representatives and all marketing staff are
responsible for compliance of all their
activities with all applicable rules.

Marketing Managers in the markets are
responsible for compliance of all marketing
activities with all applicable rules.

Director of Krkaresponsible for compliance of
all activities (including the disclosure of
transfers) with all applicable rules.

Director is responsible for regular training and
education of marketing staff on all applicable
rules.

All employees involved in marketing and sales
activities must familiarise themselves with the
content of the Code through the eCampus e-
learning system and presentations at cycle
meetings, and annual repeat trainings through
the eCampus e-learning system or
presentations at cycle meetings.

A violation of the Code may constitute a
violation of work duties and may lead to a
disciplinary action and/or ordinary or
extraordinary termination of the employee's
employment relationship.

The Code must be revised at least once every
five years and at any significant modification
of the legislative framework.

1.20. Enforcement

The provisions of the Code must be respected
throughout the Krka Group, i.e. in Region
Slovenia, all representative offices and
subsidiaries. Directors, General Managers,
and Marketing Managers at Krka subsidiaries
and representative offices are responsible for

gostarilan xidmatlar lizra 6danilmis mablag
gostarilmakla.

1.19. Masuliyyat

Tibbi nimayanda, biitiin marketing vo
amakdaslari darman vasitasinin tibbi istifads
Talimatina uygun olaraq diizgiin, daqiq va asas
malumatlarin verilmasi Uglin masuliyyat dasiyir.
Tibbi niimayanda, marketing va lizra biitin
amakdaslar faaliyyatlarin tatbiq olunan
gaydalara miivafig olmasina géra masuliyyt
dasiyirlar.

Marketing menecerlari bazarda istanilan
marketing tadbirinin blitliin mévcud qaydalara
uygun olaraq hayata kegirilmasina géra
cavabdehdirlar.

nimayandalik direktorlaru 1 butiin faaliyyatlarin
(dayarlarin verilmasi haggda informasiya da daxil
olmagla) tatbig olunan gaydalara miivafig
olmasina géra masuliyyat dasiyirlar
nimayandalik directoru marketing amakdaslari
Uglin bltlin mévcud gaydalar sahasinda
mintazam trening va talimlarin kegirilmasina
gora masuliyyat dasiyirlar..

Marketing faaliyyati ila masgul olan bitin
amakdaslar eCampus elektron tadris sistemi va
dovri toplantilarin tagdimatlar va eCampus
elektron tadris sistemi vasitasila illik tokrar
talimlar va dovrii toplantilarin tagdimatlar
vasitasila Macallanin mazmunu ila tanis
olmalidirlar.

Macallanin pozulmasi amak ohdaliklarinin
pozulmasi hesab edilarak, intizam tadbirlarina
va/va ya amak miinasibatlarinin adi gaydada va
ya vaxtindan avval bitmasi ila naticalana bilar.
Macalla an az 5 ildan bir va ganunvericilkda
edilan istanilan miihiim dayisikliklar oldugu
zaman nazardan kegirilmalidir.

1.20.Macallanin miiddaalarina amal olunmasi
Macallanin miiddaalarina biitiin KRKA qrupunda,
yani Sloveniya Regionunda va biitlin filial ve
nimayandsliklarda amal edilmalidir. KRKA
sirkatinin filial va tamsilgiliklarinda
direktorlar/bas direktorlar va marketing tizra
menecerlar 6lkada ola bilacak daha ciddi




adoption of relevant local Codes for this
purpose, whereby taking into account
possible stricter national requirements and
registered activities of the unit. The same
applies to Region Slovenia.

Any breach of the provisions of the Code shall
be considered a breach of employees’
employment duties under applicable rules.

2. REFERENCE DOCUMENTS

Krka’s Code of Conduct

Code of Conduct — Medicines for Europe
Rules on fraud prevention, detection and
investigation

Directive 2001/83/EC of the European
Parliament and of the Council of 6 November
2001 on the Community code relating to
medicinal products for human use as
amended

Regulation (EU) 2016/679 of the European
Parliament and of the Council of 27 April 2016
on the protection of natural persons with
regard to the processing of personal data and
on the free movement of such data, and
repealing Directive 95/46/EC (General Data
Protection Regulation, GDPR)

Law of the Republic of Azerbaijan on
Medicines

Law of the Republic of Azerbaijan on Personal
data,

Law of the Republic of Azerbaijan on
Advertising
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talablari va bélmanin geydiyyatldan kegmis
foaliyyatlarini nazara alaraq, bu maqgsadla
mivafiq yerli Macallanin gabul edilmasi ila bagh
masuliyyat dagiyirlar. Eyni sartlar Sloveniya
Bdlgasi tclin da kecarlidir.

Macalfs muddaalarinin istanilan sakilds
pozulmasi tatbig olunan gaydalara gora
amakdagin amak 6hdaliklarini pozmasi hesab
edilir.

2. ISTINAD EDILON SONDDLBR

KRKA sirkatinin Etika macallasi

Daladuzlug faktlarinin garsisinin alinmasi, agkar
edilmasi va arasdirilmasi qaydalari haggda
Avropa lizra Darman Preparatiari
Assosiyasiyasinin Macallasi

AVROPA PARLAMENTININ 2001/83/EC va
SURASININ 6 noyabr 2001-ci il DIREKTIVLORI,
Avropa Birliyinin darman preparatlarindan tibbi
magsad Uciin istifadasi haggda Macallasinin son
versiyasl, «Saxsi malumatlarin emali ila bagh fiziki
saxslarin midafiasi va bela malumatlarin sarbast
yerlasdrilmasi haggda» (AB) Avropa
Parlamentnin 2016/679 va Surasinin 27 aprel
2016-ci il Direktivlari va lagv edilmis 95/46 / EC
sayh Direktivlarin (Malumatlarin qorunmasinin
umumi gaydalari - General Data Protection
Regulation, GDPR))

Darman Preparatlarinin istifadasi haqqda
Azarbaycan Respublikasi Qanunu

Saxsi Malumatlarin Qorunmasi hagqda
Azarbaycan Respublikasi Qanunu

Tasvigat haggda Azarbaycan Respublikasi
Qanunu
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Approved by: Khayal ibrahimov Di
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6. DISTRIBUTION LIST
Distribution: e-mail or eCampus
- Biltlin marketing isgilari

Director is responsible for the preparation of
implementation, including the preparation of
local documents, their dissemination, and
training of all employees in the marketing
network.

Tasdiq etdi: Xayal ibrahimov, NO-nin Direktoru

6. SONODLORIN GONDORILDIYi UNVANLAR:
Gondarig: e-pogt va ya eCampus:
All marketing employees

Direktor yerli saviyyada sanadlarin hazirlanmasi,
géndarisi va marketing sabakasinin bitin
amakdaglarinin talimi da daxil olmaqla, hazirlq
va hayata kecirilma prosesina géra masuldur.




